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ABSTRAK

Pergi ke pusat perbelanjaan atau mall sudah menjadi agenda rutin
masyarakat, terutama di kota-kota besar. SOGO department store
merupakan salah satu department store yang ramai dikunjungi masyarakat
Surabaya. Sembilan orang dari sepuluh konsumen melakukan pembelian
secara impulsive. Pembelian impulsive adalah kecenderungan konsumen
untuk melakukan pembelian secara spontan, tidak terefleksi, secara terburu-
buru, dan didorong oleh aspek psikologis emosional terhadap suatu produk
dan tergoda oleh presuasi dari pemasar. Dalam penelitian ini kami
melakukan penelitian akan pengaruh shopping lifestyle, fashion involvement,
pre-decision stage, post-decision stage, terhadap impulse buying behavior
konsumen di SOGO Tunjungan Plaza Surabaya.

Pada penelitian ini yang dipakai adalah penelitian konklusif pada
studi experimental atau causal research. Teknik pengambilan sampling
yang digunakan adalah non probability sampling. Jenis metode yang
digunakan adalah purposive sampling. Sampel yang digunakan berjumlah
100 orang konsumen SOGO Tunjungan Plaza Surabaya. Data dikumpulkan
dengan menggunakan kuesioner. Teknik analisis yang digunakan adalah
analisis regresi linier berganda. Hasil analisis ini menunjukkan bahwa
shopping lifestyle, fashion involvement, dan pre decision stage memiliki
pengaruh yang signifikan terhadap impulse buying behavior konsumen
untuk berbelanja di SOGO Tunjungan Plaza Surabaya, selain itu juga post
decision stage memiliki pengaruh yang tidak signifikan terhadap impulse
buying behavior konsumen untuk berbelanja di SOGO Tunjungan Plaza
Surabaya.

Kata Kunci: shopping lifestyle, fashion involvement, pre decision stage,
post decision stage, impulse buying behavior.
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THE EFFECT OF SHOPPING LIFESTYLE, FASHION INVOLVEMENT,
PRE-DECISION STAGE, POST-DECISION STAGE ON IMPULSE
BUYING BEHAVIOR OF CONSUMERS IN SOGO TUNJUNGAN

PLAZA SURABAYA

ABSTRACT

Go to the shopping center or mall has become a regular agenda of
society, especially in big cities. SOGO department store is one of the
department store is crowded with visitors Surabaya. Nine persons out of ten
consumers make purchases impulsively. Impulsive purchase is the tendency
of consumers to make purchases spontaneously, not reflected, in a hurry,
and driven by emotional psychological aspects of a product and tempted by
presuasi of marketers. In this study we are conducting research of the
influence of shopping lifestyle, fashion involvement, pre-decision stage,
post-decision stage, on impulse buying behavior of consumers in SOGO
Tunjungan Plaza Surabaya.

In this research used is conclusive research on experimental studies
or causal research. Sampling technique used was non-probability sampling.
Type of method used was purposive sampling. The sample used was 100
people Tunjungan Plaza Surabaya SOGO consumer. Data was collected
using questionnaires. The analysis technique used is multiple linear
regression analysis. The results of this analysis indicate that shopping
lifestyle, fashion involvement, and pre-decision stage has a significant
influence on impulse buying behavior of consumers to shop at SOGO
Tunjungan Plaza Surabaya, while also post-decision stages have no
significant influence on impulse buying behavior of consumers to shop at
SOGO Tunjungan Plaza Surabaya.

Keywords: shopping lifestyle, fashion involvement, pre decision stage,
post decision stage, impulse buying behavior.



