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ABSTRAK 

Indah Handayani  NRP.1423012138. Opini Masyarakat Daerah Istimewa 

Yogyakarta mengenai Logo “Jogja Istimewa”. 

Penelitian ini mengukur bagaimana opini masyarakat Daerah Istimewa 

Yogyakarta mengenai logo “Jogja Istimewa” yang dalam rebranding logo 

tersebut terjadi kontroversi hingga ke media sosial (twitter) dan menjadi 

trending topic karena saat itu logo yang dibuat oleh Mark Plus Inc. tidak 

mencerminkan D.I.Y. Saat peneliti melakukan observasi langsung dengan 

beberapa masyarakat mereka tidak setuju dengan logo “Jogja Istimewa” 

yang telah disahkan, yang masyarakat tahu dan inginkan logo untuk Daerah 

Istimewa Yogyakarta ialah logo milik keraton yang menjadi identitas 

Daerah Istimewa Yogyakarta. Sehingga terbentuklah forum “Jogja Darurat 

Logo” untuk mengatasi masalah tersebut dan diadakan sayembara logo. 

Dari dasar kontroversi ini peneliti ingin meneliti opini masyarakat Daerah 

Istimewa Yogyakarta dengan menggunakan jenis penelitian kuantitatif dan 

dengan metode survey deskriptif. Teknik yang digunakan peneliti ialah 

teknik proposional random sampling tidak berstrata, peneliti mengambil 

sampel sebanyak 399 responden yang disebarkan ke masyarakat Daerah 

Istimewa Yogyakarta di lima wilayah yaitu: Kabupaten Sleman, Kabupaten 

Bantul, Kabupaten Gunung Kidul, Kabupaten Kulonprogo dan Kota 

Yogyakarta. Untuk meneliti opini peneliti menggunakan indikator 

cognition,affection dan behavior dan elemen logo yang diukur ialah warna, 

tipografi dan slogan/tagline dari hasil penelitian ini menunjukkan opini 

masyarakat D.I.Y 74% beropini positif dan 26% beropini negatif. 

 

Kata Kunci: Opini, Identitas Perusahaan, Logo, Jogja Istimewa 
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ABSTRACT 

 

Indah Handayani. NRP. 1423012138. Opinion Public Special Region of 

Yogyakarta about Logo "Jogja Istimewa" 

This study measured how the opinion public of Special Region of 

Yogyakarta about "Jogja Istimewa" logo. In the process of rebranding, the 

logo have the controvertion on social media (twitter) and became a trending 

topic because that logo was created by Mark Plus Inc. does not reflect 

D.I.Y. When researchers conducted a direct observation with some people 

they disagree with the logo "Jogja Istimewa" was passed, which they know 

and want the logo Special Region of yogyakarta is the logo belonging to the 

palace of the identity of Yogyakarta. Thus condition forming the forum 

"Jogja Emergency Logo" to resolve the issue and held a logo contest. 

Because of this controvertion, researchers wanted to examine the opinion of 

Special Region of Yogyakarta society. Researcher using quantitative 

research with descriptive survey method. The technique that researchers 

used was proportional random sampling technique that is not stratified. 

Researchers took sample of 399 respondents who disseminated to the public 

in five areas is: Sleman district, Bantul district, Gunung Kidul district, 

Kulon Progo district and Yogyakarta City. To examined the opinion, 

researchers used cognitive, affective and behavioral as indicators. Elements 

and logos are measured by its color, typography and slogan/tagline. The 

results of this study indicated opinion of DIY society about "Jogja 

Istimewa" logo was 74% positive and 26% negative. 
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