LAMPIRAN



LAMPIRAN 1:
KUESIONER



No. Responden: ___

KUESIONER

Responden yang terhormat,

Saya adalah mahasiswa Universitas Katolik Widya Mandala Surabaya yang dalam
rangka sedang melakukan penelitian tentang “Analisis faktor-faktor yang mempengaruhi
perilaku belanja konsumen dalam pembelian mainan anak-anak pada Petra Toys di Galaxy
Mall Surabaya”, maka dari itu saya mohon kesediaan Anda untuk mengisi kuesioner di bawah

ini.

Bagian |
Berilah tanda silang (X) pada jawaban yang Anda pilih.

1. Jenis Kelamin : a. Pria
b. Wanita
2. Usia ; a. 26 - 30 tahun ¢. 36 - 40 tahun
b. 31 - 35 tahun d. 41 - 45 tahun
e. > 45 tahun
3. Penghasilan per bulan : a. Rp 2.000.000 - Rp 2.999.000

b. Rp 3.000.000 - Rp 3.999.000
c. Rp 4.000.000 - Rp 4.999.000
d. Rp 5.000.000 - Rp 5.999.000
e. Lebih dari Rp 6.000.000

4. Berapa kali Anda melakukan pembelian mainan pada toko Petra Toys dalam kurun waktu
lima (5) bulan terakhir?
a. lkali c. 3 kali e. 5 kali lebih
b. 2kali d. 4 kali



Bagian 11

Petunjuk:

Berilah tanda silang (X) pada jawaban yang anda anggap paling sesuai, di mana jawaban

terdapat skor nilai yang sudah ditetapkan, yaitu:

1=
2=
3=
4=
5=

Sangat tidak setuju (STS)
Tidak setuju (TS)
Netral (N)

Setuju (S)

Sangat Setuju (SS)

Pernyataan berikut berkaitan dengan Faktor harga, Faktor kualitas, Faktor distribusi, dan

Faktor promosi terhadap pembelian mainan pada toko Petra Toys.

Faktor Harga STS TS SS
1. Harga mainan pada Petra Toys terjangkau.
2. Harga mainan pada Petra Toys sesuai dengan
kualitas mainan.
3. Harga yang ditawarkan Petra Toys sangat
bersaing dengan toko mainan lainnya.
4. Saya menjadikan harga sebagai pertimbangan
untuk membeli mainan pada Petra Toys.
Faktor Kualitas STS | TS SS

1. Fitur dari mainan yang ada pada Petra Toys
bermacam-macam.

2. Kemasan mainan pada Petra Toys baik dan rapi.

3. Kualitas mainan pada Petra Toys sudah baik.




Faktor Layanan STS | TS SS
1. Saya mendapatkan kemudahan dalam melakukan
pembelian mainan pada Petra Toys.
2. Pelayanan yang diberikan oleh karyawan dalam
mendistribusikan barang sangat membantu saya
dalam memilih mainan pada Petra Toys.
3. Lokasi toko Petra Toys dekat dengan rumah saya.
Faktor Promosi STS | TS SS

1. Jangkauan promosi yang dilakukan oleh Petra
Toys luas.

2. Saya senang ketika ada promosi dari toko Petra
Toys.

3. Saya ingin membeli ketika mengetahui ada

promosi pada Petra Toys.

>>  Terima Kasih Atas Waktu dan Partisipasinya <<




LAMPIRAN 2:
HASIL PENGISIAN KUESIONER
RESPONDEN
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Hasil Pengisian Kuesioner
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LAMPIRAN 3:
FREKUENSI KARAKTERISTIK
RESPONDEN



Frequencies

Statistics
Kelamin Usia Penghasilan
N Valid 100 100 100
Missing 0 0 0
Frequency Table
Kelamin
Cumulative
Frequency Percent Valid Percent Percent
Valid Pria 63 63.0 63.0 63.0
Wanita 37 37.0 37.0 100.0
Total 100 100.0 100.0
Usia
Cumulative
Frequency Percent Valid Percent Percent
Valid 26-30 5 5.0 5.0 5.0
31-35 32 32.0 32.0 37.0
36-40 40 40.0 40.0 77.0
41-45 18 18.0 18.0 95.0
>45 5 5.0 5.0 100.0
Total 100 100.0 100.0




Penghasilan

Cumulative
Frequency Percent Valid Percent Percent

Valid  2.000.000-2.999.000 18 18.0 18.0 18.0

3.000.000-3.999.000 46 46.0 46.0 64.0

4.000.000-4.999.000 27 27.0 27.0 91.0

5.000.000-5.999.000 6 6.0 6.0 97.0

> 6.000.000 3.0 3.0 100.0

|
Total 100 | 100.0 100.0




LAMPIRAN 4:
MEAN



Frequencies

Statistics
H1 H2 H3 H4 H
N Valid 100 100 100 100 100
Missing 0 0 0 0 0
Mean 3.59 3.42 3.12 3.22 3.34
Frequencies
Statistics
K1 K2 K3 K
N Valid 100 100 100 100
Missing 0 0 0 0
Mean 3.58 3.42 | 3.36 3.45
Frequencies
Statistics
L1 ety L
N Valid 100 100 | 100 100
Missing 0 0| 0 0
Mean 3.48 3.3 3.20 3.33
Frequencies
Statistics
P1 P2 ‘ P3 P
N Valid 100 100 | 100 100
Missing 0 0 ‘ 0 0
Mean 3.65 3.50 ‘ 3.33 3.49




Frequencies

Statistics

Perilaku Belanja Konsumen

N

Mean

Valid
Missing

100

3.36




LAMPIRAN 5:
UJI VALIDITAS



Correlations

Correlations

H1 H2 H3 H4 HTotal
H1 Pearson o - ok Tk
Correlation 1 634(*%) 648(*%) 769(**) 874(**)
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
H2 Pearson . . ek ok
Correation 634(**) il B665(**) 756(*%) 867(*%)
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
H3 Pearson 15 e o ek
Correlation 648(**) 665(**) 1 T17(%%) 854(**)
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 100 100 100
H4 Pearson - S ek ek
Correlatin 769(*%) 756( )I T17(%%) 1 .922(**)
Sig. (2-tailed) .000 .000 | .000 .000
N 100 100 | 100 100 100
HTot Pearson b o ' ke ok
al Correlation 874(*%) 867(*) 854(**) 1922(*%) 1
Sig. (2-tailed) .000 .000 .000 .000
N 100 100 | 100 100 100

** Correlation is significant at the 0.01 level (2-tailed).



Correlations

Correlations

K1 K2 K3 KTotal
K1 Pearson Correlation 1 .785(*%) .708(**) .903(**)
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
K2 Pearson Correlation 785(*%) 1 .720(*%) .923(**)
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
K3 Pearson Correlation 708(**) 720(*%) 1 .898(**)
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
KTotal  Pearson Correlation 903(**) | 923(*%) 898(**) 1
Sig. (2-tailed) .000 | .000 .000
N 100 | 100 100 100

*k

Correlation is significant at the 0.01 level (2-tailed).




Correlations

Correlations

L1 L2 L3 LTotal
L1 Pearson - m —
Correlation 1 538(**) 639(**) 832(**)
Sig. (2-tailed) 000 000 000
N 100 100 100 100
L2 Pearson o - .
Correlation 538(*) 1 B13(*) 846(*%)
Sig. (2-tailed) 000 000 000
N 100 100 100 100
L3 Pearson - - .
Correlation 639() 613(*) 1 886(**)
Sig. (2-tailed) 000 | 000 000
N 100 100 100 100
LTotal  Pearson vt ** -
Correlation 832( )5 846(**) 886(**) 1
Sig. (2-tailed) 000 | 000 000
N 100 | 100 100 100

*k

Correlation is significant at the 0.01 level (2-tailed).




Correlations

Correlations

P1 p2 P3 PTotal
P1 Pearson - - —
Correlation 1 756(*%) B97(**) 911(**)
Sig. (2-tailed) 000 000 000
N 100 100 100 100
P2 Pearson = - o
Correlation 756(%) 1 700(**) 906(**)
Sig. (2-tailed) 000 000 000
N 100 100 100 100
P3 Pearson L) 1. B
Correlation XN Il /78 1] 886(™)
Sig. (2-tailed) 000 | bod 000
N 100 100 100 100
PTotal  Pearson ot S y |
Correlation Q11(*) | .906(**) .886(**) 1
Sig. (2-tailed) 000 | 1000 000
N 100 | 100 100 100

*k

Correlation is significant at the 0.01 level (2-tailed).




Correlations

Correlations

Perilaku Belanja

Konsumen YTotal
Perilaku Belanja Pearson Correlation 1 1.000(*%)
Konsumen ’
N 100 100
YTotal Pearson Correlation 1.000(**) 1
Sig. (2-tailed) 000
N 100 100

*%

Correlation is significant at the 0.01 level (2-tailed).




LAMPIRAN 6:
UJI RELIABILITAS



Reliability

Case Processing Summary

N %
Cases Valid 100 100.0
Excluded(a) 0 .0
Total 100 100.0

a.

Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

.902

4

Item-Total Statistics

|
Scale Mean if Item | Scale Variance if | Corrected Item- | Cronbach's Alpha
Deleted Item Deleted Total Correlation if Item Deleted
H1 9.76 7.497 | 761 881
H2 9.93 7.864 | 761 880
H3 10.23 8.260 750 884
H4 10.13 7.427 | 855 845




Reliability

Case Processing Summary

N %
Cases Valid 100 100.0
Excluded(a) 0 .0
Total 100 100.0

Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

.889

Item-Total Statistics

Scale Mean if Item

Scale Variance if | Corrected Item-

Cronbach's Alpha
Deleted Item Deleted Total Correlation if Item Deleted

K1 6.78 4.436 | 805 837

K2 6.94 3.653 | 810 820

K3 7.00 3.838 756 870




Reliability

Case Processing Summary

N %
Cases Valid 100 100.0
Excluded(a) 0 .0
Total 100 100.0

a Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

814

Item-Total Statistics

Scale Mean if Item

Scale Variance if | Corrected Item- | Cronbach's Alpha

Deleted Item Deleted Total Correlation if Item Deleted
L1 6.51 3.606 656 760
L2 6.68 3.210 ' 638 773
L3 6.79 2,915 | 712 695




Reliability

Case Processing Summary

N %
Cases Valid 100 100.0
Excluded(a) 0 .0
Total 100 100.0

a Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

.883

Item-Total Statistics

Scale Mean if Item

Scale Variance if | Corrected Item-

Cronbach's Alpha

Deleted Item Deleted Total Correlation if Item Deleted
Pl 6.83 3.213 787 824
P2 6.98 3474 ' 791 820
P3 7.15 3503 | 745 859




Reliability

Case Processing Summary

N %
Cases Valid 100 100.0
Excluded(a) 0 .0
Total 100 100.0

a Listwise deletion based on all variables in the procedure.

Reliability Statistics

Cronbach's Alpha N of Items
1.000 2
Item-Total Statistics
|
| Corrected Cronbach's
Scale Mean if | Scale Variance Item-Total Alpha if Item
Item Deleted | if Item Deleted Correlation Deleted
Perilaku Belanja
Konsumen 3.36 1.263 1.000 .(a)
YTotal 3.36 1.263 1.000 ()

a The value is negative due to a negative average covariance among items. This violates
reliability model assumptions. You may want to check item codings.




LAMPIRAN 7:
ANALISIS REGRESI LINIER
BERGANDA



Regression

Variables Entered/Removed(b)

Variables Variables
Model Entered Removed Method
1 P, D, K, H(a) Enter

a All requested variables entered.
b Dependent Variable: Perilaku Belanja Konsumen

Model Summary(b)

Adjusted R Std. Error of the Durbin-
Model R R Square Square Estimate Watson
1 884(a) 782 ‘ 773 536 1531
a Predictors: (Constant), P, D, K, H
b Dependent Variable: Perilaku Belanja Konsumen
ANOVA(b)
Sum of l Mean
Model Squares | df Square F Sig.
1 Regression 97.769 4 24.442 85.147 .000(a)
Residual 27.271 95 287
Total 125.040 | 99

a Predictors: (Constant), P, D, K, H
b Dependent Variable: Perilaku Belanja Konsumen




Coefficients(a)

Unstandardized Standardized Collinearity
Coefficients Coefficients Statistics
Model B Std. Error Beta t Sig. | Tolerance VIF
! f]f)onsm -100 225 -445 | 657
H 1.017 .209 827 | 4.874 .000 .080 12.538
K 656 166 567 | 3.942 | .000 111 | 9.000
L .001 192 001 | .005| .601 106 | 9.466
P .631 224 503 | 2.819 .006 .072 13.852

a Dependent Variable: Perilaku Belanja Konsumen

Collinearity Diagnostics(a)

|
| Variance Proportions
Condition I
Model Dimension Eigenvalue Index | (Constant) H K D P
11 4.933 1.000 | .00 | .00 .00 | .00| .00
2 051 9.866 | 90 | 01| 01| .00 .00
3 .008 24.930 | 00| 27| 50| 03| .05
4 .006 29.867 | 01| 00| 19| 78| .17
5 .003 43.040 09| 72| 29| 19| .78
a Dependent Variable: Perilaku Belanja Konsumen
Residuals Statistics(a)
Minimum Maximum Mean Std. Deviation N
Predicted Value 94 512 3.36 994 100
Residual -951 1.129 .000 525 | 100
Std. Predicted Value -2.432 1.767 .000 1.000 | 100
Std. Residual 1775 2.106 .000 980 | 100

a Dependent Variable: Perilaku Belanja Konsumen




