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ABSTRAK

Terry Putri Puspasari NRP. 1423011120. SIKAP MASYARAKAT
SURABAYA MENGENAI IKLAN TELEVISI DJARUM 76
VERSI “TEMAN HIDUP SETIA”.

Penelitian ini mengungkapkan bagaimana sikap masyarakat
Surabaya mengenai iklan televisi Djarum 76 versi “Teman Hidup
Setia” yang didapat melalui tiga komponen dari sikap yaitu
kognitif, afektif, dan konatif. Peneliti menggambarkan bagaimana
proses elemen-elemen iklan termasuk pesan iklan yang
disampaikan dapat diterima bagi penonton dan dapat dilihat
bagaimana perubahan sikap seseorang positif atau negative setelah
melihat iklan tersebut.

Elemen-elemen iklan ini disampaikan melalui iklan televisi
Djarum 76 versi “Teman Hidup Setia” yang diterima seseorang

yaitu dengan hasil sikap positif.

Kata Kunci: Sikap, Komponen Sikap, Positif-Negatif, iklan

televisinDjarum 76 versi “Teman Hidup Setia”
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ABSTRACT

Terry Putri Puspasari. NRP. 1423011120. SURABAYA PUBLIC
ATTITUDES ON TELEVISION ADVERTISING ELEMENT
DJARUM 76 VERSION "ON FAITHFUL FRIEND".

This study reveals how the attitude of the people of
Surabaya on advertising elements Djarum 76 version of "Friends
Life Faithful" obtained through the three components of attitude,
namely cognitive, affective, and conative. Researchers describe
how the elements of advertising including advertising messages
delivered acceptable for the audience and can | See how to change
a person's attitude is positive or negative after seeing the ad.

Elements of advertising is delivered through television
advertising Djarum 76 version of "Life Faithful Friends" received

by a person that is the result of positive attitude.

Keywords: Attitude, Attitude Components, Positive-Negative,

advertising Djarum 76 version of "Friends Life Faithful"
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