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ABSTRAKSI 

 

PENGARUH SHOPPING LIFESTYLE, FASHION INVOLVEMENT, 

PRE-DECISION STAGE DAN POST-DECISION STAGE TERHADAP 

IMPULSE BUYING DI PLANET ONE SURABAYA 

Tujuan dari penelitian ini untuk menguji pengaruh variabel 

independen yaitu  shopping lifestyle, fashion involvement, pre-decision 

stage dan post-decision stage terhadap variabel dependen  Impulse buying 

pada Planet One surabaya. Planet One merupakan salah satu gerai ritel 

modern yang telah lama berdiri di Surabaya. Planet One menyediakan 

berbagai macam produk  fashion,  seperti : Pakaian, Tas dan perlengkapan 

aksesoris lainnya.  

Teknik analisis yang digunakan dalam penelitian ini adalah analisis  

regresi linear berganda. Hasil penelitian menunjukan bahwa fashion 

involvement dan Post-decision stage memiliki pengaruh positif terhadap 

Impulse buying, sedangkan untuk pre-decision stage dan Shopping lifestyle 

memiliki pengaruh yang negatif terhdap Impulse buying pada Planet One 
surabaya. 

 

Kata Kunci: Gaya hidup belanja, Keterlibatan fashion, Tahap pra-

keputusan, Tahap pasca-keputusan, Perilaku pembelian impulsif, Planet 

One surabaya. 
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ABSTRACT 

 

EFFECT SHOPPING LIFESTYLE, FASHION INVOLVEMENT, PRE-

DECISION STAGE AND POST-DECISION STAGE ON IMPULSE 

BUYING IN PLANET ONE SURABAYA 

The purpose of  this study was to examine the effect of 

independent variables are shopping lifestyle, fashion involvement, pre-

decision stage and post-decision stages of the dependent variable Impulse 

buying on the Planet One surabaya. Planet One is one of modern retail 

outlets, which have long stood in Surabaya. Planet One provides a variety of 

fashion products, such as : Apparel, Handbags and other accessories 

equipment. 

 

The analysis technique used in this study is multiple linear 

regression analysis. Results showed that fashion involvement and Post- 

decision stage has a positive influence on Impulse buying, while for pre-

decision stage and Shopping lifestyle has a negative effect terhdap Impulse 
buying on the Planet One surabaya. 

 

Keywords: Shopping Lifestyle, fashion involvement, pre-decision phase, 

post-decision phase, impulsive buying behavior, Planet One surabaya. 




