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PENGARUH MALL ATMOSPHERE, QUALITY OF MERCHANDISE,
CONVENIENCE, DAN ENHANCEMENTS TERHADAP SHOPPING
ENJOYMENT PADA KONSUMEN GALAXY MALL SURABAYA

Abstrak

Perkembangan zaman yang semakin modern, menyebabkan bisnis
ritel saat ini berkembang dengan pesat. Hal tersebut terlihat dari semakin
banyaknya toko-toko ritel dan pusat perbelanjaan yang modern
bermunculan. Toko-toko ritel tersebut terkumpul dalam sebuah tempat yang
di sebut shopping centre atau mall. Tujuan penelitian ini adalah untuk
menganalisis pengarunh Mall Atmosphere, Quality of Merchandise,
Convenience dan Enhancements terhadap Shopping Enjoyment pada
konsumen Galaxy Mall Surabaya.

Jenis penelitian ini termasuk jenis penelitian kuantitatif. Populasi
dalam penelitian ini adalah seluruh pengunjung Galaxy Mall yang
berdomisili di Surabaya, sampel yang diambil 100 responden, dengan
teknik penarikan sampel yaitu purposive sampling. Teknik analisis data
dengan menggunakan analisis Regresi Berganda.

Hasil kesimpulan dalam penelitian ini menunjukkan bahwa variabel
Mall Atmosphere, Quality of Merchandise, Convenience, Enhancements
berpengaruh terhadap variabel Shopping Enjoyment pada konsumen Galaxy
Mall di Surabaya.

Kata Kunci : Mall Atmospher, Quality of Merchandise, Convenience,
Enhancements, dan Shopping Enjoyment.
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THE INFLUENCE OF MALL ATMOSPHERE, QUALITY OF
MERCHANDISE, CONVENIENCE, AND ENHANCEMENTS TO
SHOPPING ENJOYMENT ON CONSUMER GALAXY MALL
SURABAYA

Email : Imelda.harvest@yahoo.com
Abstract

Modernism led to retail business growing rapidly. It is seen from the
growing number of retail stores and modern shopping centers popping up.
Retail stores are located in a place called the shopping center or mall. The
purpose of this study is to analyze the influence Mall Atmosphere, Quality
of Merchandise, Convenience and Enhancements towards Shopping
Enjoyment on consumers Galaxy Mall Surabaya.

This research is quantitative research. Population in this study are all
visitors Galaxy Mall which is domiciled in Surabaya, samples were taken of
100 respondents, the sampling technique is purposive sampling. Data
analysis techniques using multiple regression analysis.

The conclusions of this study indicate that Mall Atmosphere, Quality
of Merchandise, Convenience, Enhancements have a significant influence
on Shopping Enjoyment on consumers Galaxy Mall in Surabaya.

Keywords : Mall Atmosphere, Quality of Merchandise, Convenience,
Enhancements, and Shopping Enjoyment
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