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ABSTRAK

Perkembangan dunia bisnis pada dewssa ini sangal pesal schingea
perusahaan ditunfd bersaing ketal. Kebutuhan dan keinginan masyarak sl
semakin bedambah seiring dengan perdkembangan likgsiyle yang semakin
miediem, salah ssunya adalsh  kebuiuhan  akan alas kaki  {sepatu).
Periumbuhan indusiri sepaiu ini juga ditandai dengan semakin banyaknya
menck dagang vang bemunculan, Adidas Stose menpakan salah satu outle
yvang berada Pakuwon Trade Center Surabaya, Tujuan penclitian ini adalah
uniuk mengetahui pengaruh perceivied value, perceived risk, dan product
value terhadap minat beli pada produk bundling Adidss.

lenis data dalam penelitian ini adalah kuantitatif. Sumber daia yang
digunakan dalam penclitian adalah data primer dengan kusoner, Populasi
dalam penelitian ini adalah konsumen pengouna peoduk Adidas di Pakuwon
Trade Center Surabaya, Teknik pengambilan yvang digunakan adalah non
probability sampling, sampel 85 sesponden yvang menpakan konsumen
yvang pemah membeli produk Adidas di Pakowon Trade Cener Surabaya,
Teknik analisis vang digunakan analisis regnesi linear berganda.

Hasil  vang diperoleh dalam penelitan ind adalah @ Terdapat
pengaruh peroe ved value, perocived risk, dan product value terhadap ninsit
heli pada produk bundling A didas.

Kata Kuncd ¢ Percelved Yalue, Percelved Risk, Product Yalue , Mimat
Beli
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ABSTRACT

Business progress very rapidly sequires companies oo compets
tightly. The needs and desires of te conmunity & increasing along with the
development of an increasingly modem lifesiyle, one of which is the noad
fior oot car {shoes). The growth of the shee industy B alse marked by
increasingly irademarks are popping. Adidas Store B one of the cutlets that
becated in Pakuwon Trade Center Susabaya. The purpose of this study was
e determine the infleence of peroeived value, perceived risk, and produci
wvalwe o the purchase interes in bundling product Adidas.

The type of data in this reseanch is guantitative. The dats used inothis
sudy are primary data questionnaine. Population in this research is thai
consumers Adidas product wsers in Pakowon Trade Center Surabaya. The
sampling technigue used is non-probability sampling, with a total sample of
85 respondents who are consumers who ever bought Adidas products in
Paluwon Trade Center Surahbaya. The analysis technique wsed multiph
lincar regresaion analysis.

The mesults obtained in dhis study are: There is the influence of
perceived value, perceived risk, and product value on the purchase inderesi
in bundling product Adidas.

K ywords: Percelved Value, Percelved Risk, Product Value,
Purclase Inlerest
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