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PENGARUH PERCEIVED USEFULNESS, CONFIRMATION DAN
SATISFACTION TERHADAP WEB CONTINUANCE INTENTION
PADA TAMPILAN WEBSITE TOKOONE.COM

ABSTRAK

Pertumbuhan jumlah situs online shopping yang semakin pesat
menyebabkan persaingan yang semakin kompetitif. Kondisi ini
menuntut setiap perusahaan untuk dapat menempatkan konsumen
sebagai titik pusat yang harus diperhatikan, seperti kepuasan
konsumen. Penelitian ini bertujuan untuk menguji dan menganalisis
pengaruh perceived usefulness dan confirmation terhadap satisfaction,
pengaruh perceived usefulness dan satisfaction terhadap web
continuance intention, serta pengaruh confirmation terhadap perceived
usefulness pada tampilan website Tokoone.com.

Penelitian ini menggunakan pendekatan kuantitatif. Populasi
dalam penelitian ini adalah semua pengunjung web Tokoone.com yang
ada di Kota Surabaya, sedangkan sampel yang diambil sebanyak 140
orang dengan metode purposive sampling. Sumber data yang digunakan
adalah data primer, dimana data dikumpulkan dengan menyebarkan
kuesioner. Teknik analisis data yang digunakan adalah Structural
Equation Modelling dengan bantuan software LISREL.

Hasil dalam penelitian ini menunjukkan bahwa: (1) perceived
usefulness berpengaruh terhadap satisfaction; (2) confirmation
berpengaruh terhadap satisfaction; (3) confirmation berpengaruh
terhadap perceived usefulness; (4) perceived usefulness berpengaruh
terhadap web continuance intention; (5) satisfaction berpengaruh
terhadap web continuance intention.

Kata kunci : Perceived Usefulness, Confirmation, Satisfaction, Web
Continuance Intention
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THE INFLUENCE OF PERCEIVED
USEFULNESS,CONFIRMATION AND SATISFACTION AGAINS
THE WEB CONTINUANCE INTENTION ON THE WEBSITE
TOKOONE.COM

ABSTRACT

Growth in the number of online shopping sites growing rapidly
led to an increasingly competitive rivalry. This condition requires every
company to be able to put the consumer as the central point that must be
considered , such as consumer satisfaction. This study aims to examine
and analyze the effect of perceived usefulness and confirmation of the
satisfaction, the influence of perceived usefulness and satisfaction to the
web continuance intention, as well as confirmation of the influence of
perceived usefulness on the Tokoone.com website.

This study uses a quantitative approach. The population in this
study are all web visitors Tokoone.com in the city of Surabaya, whereas
samples taken about 140 people with purposive sampling method.
Source of data used is primary data, where the data were collected by
distributing questionnaires. The data analysis technique used is
Structural Equation Modelling with LISREL software.

The results in this study show that: (1) Perceived usefulness
effect on satisfaction, (2) Confirmation influence on satisfaction, (3)
Confirmation affect the perceived usefulness, (4) The effect on the
perceived usefulness of web continuance intention ; (5) The effect on
satisfaction of we continuance intention.

Keywords : Perceived Usefulness, Confirmation, Satisfaction, and
Web Continuance Intention
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