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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui adanya hubungan antara 

kualitas produk, identifikasi merek, dan keselarasan gaya hidup dengan 

kepuasan konsumen dan loyalitas merek pada Merek Lacoste di Surabaya. 

Data diperoleh dari 150 pelanggan merek Lacoste di Surabaya. Teknik 

analisis yang digunakan dalam penelitian ini adalah Structural Equation 

Modeling (SEM). Hasil Penelitian Ini menunjukkan bahwa semua variabel 

exogen yaitu kualitas produk, identifikasi merek, dan keselarasan gaya 

hidup berpengaruh signifikan terhadap kepuasan pelanggan. Selain itu 

adanya korelasi positif yang tinggi antara keselarasan gaya hidup dengan 

kepuasan pelanggan, selanjutnya dapat dikatakan bahwa pengaruh kepuasan 

pelanggan sangatlah kuat terhadap loyalitas merek. 

 

Kata Kunci: Product quality, Brand identification, Lifestyle-congruence, 

Consumer satisfaction, dan Brand loyalty 
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ABSTRACT 

 

 The Purpose of this research is to understanding of 
relationship between product quality , brand identification , and the 
lifestyle-congruence with consumer satisfaction and brand loyalty in 
the Lacoste brand in Surabaya . Data were obtained from 150 
consumers Lacoste Brand in Surabaya . This research use Structural 

Equation Model (SEM). The result of this research showed that all 

exogenous variables product quality , brand identification , and 
lifestyle-congruence are positively impact on consumer satisfaction. 

Besides the high positive correlation between lifestyle-congruence 
with customer satisfaction , then it can be said that the influence of 
consumer satisfaction on brand loyalty is strong. 
  

Key Words: Product quality, Brand identification, Lifestyle-congruence, 

Consumer satisfaction, and Brand loyalty 

 

 

 


