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ABSTRAK 

 

Perkembangan media sosial mendorong perusahaan untuk mengelola komunikasi 

pemasaran secara lebih strategis dan terarah. Social media management menjadi 

aspek penting dalam membangun brand awareness serta menjalin hubungan 

dengan audiens. PT Lautan Natural Krimerindo memanfaatkan media sosial 

melalui brand retail Ellenka yaitu FiberCreme, RichCreme dan Ellenka Santan 

sebagai sarana utama komunikasi digital. 

Kegiatan kerja praktik ini bertujuan untuk memahami proses pengelolaan media 

sosial pada Divisi Marketing Communication. Penulis terlibat dalam berbagai 

aktivitas, seperti perencanaan konten, pembuatan caption, produksi konten, 

pencarian Key Opinion Leader (KOL), serta monitoring dan evaluasi performa 

media sosial melalui engagement dan laporan UGC. 

Hasil kerja praktik menunjukkan bahwa pengelolaan media sosial dilakukan secara 

terstruktur melalui tahapan perencanaan, produksi, publikasi, dan evaluasi berbasis 

data. Aktivitas ini berperan dalam meningkatkan efektivitas komunikasi pemasaran 

serta keterlibatan audiens. 

Kata kunci: social media management, komunikasi pemasaran, media sosial, 

engagement. 
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ABSTRACT 

 

The rapid growth of social media has encouraged companies to manage their 

marketing communications in a more strategic and systematic manner. Social media 

management has become an essential aspect of building brand awareness and 

fostering relationships with audiences. PT Lautan Natural Krimerindo utilizes 

social media through its retail brands, FiberCreme, RichCreme, and Ellenka Santan, 

as its primary digital communication channels. 

This internship aimed to provide an understanding of the social media management 

process within the Marketing Communication Division. During the internship, the 

author was involved in various activities, including content planning, caption 

writing, content production, Key Opinion Leader (KOL) sourcing, as well as 

monitoring and evaluating social media performance through engagement metrics 

and User-Generated Content (UGC) reports. 

The internship results indicate that social media management is conducted 

systematically through the stages of planning, production, publication, and data-

driven evaluation. These activities contribute to improving the effectiveness of 

marketing communication and enhancing audience engagement. 

Keywords: social media management, marketing communication, social media, 

engagement. 


