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ABSTRAK

Perkembangan media digital mendorong perusahaan untuk memanfaatkan
media sosial sebagai sarana utama pemasaran, khususnya Instagram yang
menekankan kekuatan visual. Penelitian ini bertujuan untuk mendeskripsikan
proses produksi konten marketing pada Divisi Marketing Communication
Primasindo Event Organizer melalui akun Instagram @primasindo.sby. Landasan
teoretis penelitian ini meliputi konsep Instagram sebagai media digital marketing,
konten marketing, serta tahapan produksi konten yang mencakup pra-produksi,
produksi, dan pasca-produksi. Hasil penelitian menunjukkan bahwa proses
produksi konten marketing di Instagram Primasindo dilakukan secara sistematis,
dimulai dari riset tren dan audiens, perencanaan konsep, pelaksanaan produksi foto
dan video, hingga proses editing, evaluasi, dan publikasi konten. Konten yang
dihasilkan berupa video promosi, foto tenant, poster, dan caption yang disesuaikan
dengan karakteristik audiens Instagram. Kesimpulan penelitian ini menunjukkan
bahwa Instagram berperan efektif sebagai media digital marketing Primasindo
dalam meningkatkan promosi event dan engagement audiens melalui pengelolaan

konten yang terencana dan kreatif.

Kata kunci: Instagram, digital marketing, konten marketing, media sosial



ABSTRACT

The rapid development of digital media has encouraged companies to
utilize social media as a primary marketing tool, particularly Instagram,
which emphasizes the power of visual communication. This study aims to
describe the content marketing production process carried out by the
Marketing Communication Division of Primasindo Event Organizer through
its Instagram account, @primasindo.sby. The theoretical framework of this
study includes the concepts of Instagram as a digital marketing platform,
content marketing, and the stages of content production, which consist of pre-
production, production, and post-production. The findings indicate that the
content marketing production process on Primasindo's Instagram is
conducted systematically, beginning with audience and trend research,
followed by concept planning, photo and video production, and ending with
content editing, evaluation, and publication. The resulting content includes
promotional videos, tenant photographs, posters, and captions that are tailored
to the characteristics of Instagram users. This study concludes that Instagram
serves as an effective digital marketing platform for Primasindo by enhancing
event promotion and increasing audience engagement through well-planned

and creative content management.

Keywords: Instagram, digital marketing, content marketing, social media



