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ABSTRAK 

 

Cathlin Keisha Andrea. 1423022035. ANALISIS ISI KOMPARATIF STRUKTUR 

DAN DAYA TARIK PESAN EDUKASI KEKERASAN SEKSUAL TERHADAP 

PEREMPUAN DI AKUN INSTAGRAM @PEREMPUANBERKISAH DAN 

@KONDE.CO. 

 

Penelitian ini berfokus pada analisis isi komparatif struktur dan daya tarik 

pesan edukasi kekerasan seksual terhadap perempuan di akun instagram 

@perempuanberkisah dan @konde.co. Kekerasan seksual terhadap perempuan 

merupakan permasalahan yang terus meningkat sehingga diperlukan edukasi yang 

efektif melalui media sosial. Penelitian ini bertujuan untuk mengetahui dan 

membandingkan struktur pesan serta daya tarik pesan edukasi kekerasan seksual 

terhadap perempuan pada akun Instagram @perempuanberkisah dan @konde.co. 

Penelitian menggunakan pendekatan kuantitatif komparatif dengan metode analisis 

isi kuantitatif terhadap 308 unggahan periode Januari–Maret 2026, yang terdiri atas 

199 unggahan akun @perempuanberkisah dan 109 unggahan akun @konde.co. 

Analisis dilakukan berdasarkan indikator struktur pesan (message sidedness, order 

of presentation, dan conclusion drawing) serta daya tarik pesan (threat appeals, 

emotional appeals, rational appeals, dan humor appeals). Hasil penelitian 

menunjukkan bahwa kedua akun didominasi oleh one-sided message, anticlimax, 

primacy, dan explicit conclusion pada struktur pesan, serta rational appeals, 

severity, susceptibility, dan sadness appeals pada daya tarik pesan. Akun 

@perempuanberkisah lebih menonjolkan pendekatan emosional melalui 

pengalaman korban, sedangkan @konde.co lebih menekankan pendekatan 

informatif berbasis data. Penelitian ini menyimpulkan bahwa kedua akun 

mengombinasikan pendekatan rasional dan emosional sebagai strategi edukasi 

mengenai kekerasan seksual terhadap perempuan, meskipun tidak ditemukan 

kecenderungan bahwa karakteristik pesan tertentu selalu menghasilkan engagement 

yang lebih tinggi.  

 

Kata Kunci: Analisis Isi Komparatif, Struktur Pesan, Daya Tarik Pesan, Kekerasan 

Seksual terhadap Perempuan, Instagram. 
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ABSTRACT 

 

Cathlin Keisha Andrea. 1423022035. COMPARATIVE CONTENT ANALYSIS OF 

THE STRUCTURE AND ATTRACTION OF EDUCATIONAL MESSAGES ON 

SEXUAL VIOLENCE AGAINST WOMEN ON THE INSTAGRAM ACCOUNTS 

@PEREMPUANBERKISAH AND @KONDE.CO. 

 

This study focuses on the comparative content analysis of the structure and 

attraction of educational messages on sexual violence against women on the 

instagram accounts @perempuanberkisah and @konde.co. Sexual violence against 

women is a growing problem, necessitating effective education through social 

media. This study aims to determine and compare the message structure and appeal 

of educational messages on sexual violence against women on the Instagram 

accounts @perempuanberkisah and @konde.co. The study used a comparative 

quantitative approach with a quantitative content analysis method on 308 posts 

from January–March 2026, consisting of 199 posts from the @perempuanberkisah 

account and 109 posts from the @konde.co account. The analysis was conducted 

based on message structure indicators (message sidedness, order of presentation, 

and conclusion drawing) and message appeals (threat appeals, emotional appeals, 

rational appeals, and humor appeals). The results showed that both accounts were 

dominated by one-sided messages, anticlimax, primacy, and explicit conclusions in 

the message structure, as well as rational appeals, severity, susceptibility, and 

sadness appeals in the message appeal. The @perempuanberkisah account 

emphasized an emotional approach through the victim's experience, while 

@konde.co emphasized a data-based, informative approach. This study concluded 

that both accounts combined rational and emotional approaches as educational 

strategies regarding sexual violence against women, although no trend was found 

that certain message characteristics consistently resulted in higher engagement. 

 

Keywords: Comparative Content Analysis, Message Structure, Message Appeal, 

Sexual Violence Against Women, Instagram. 


