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ABSTRAK 

 

 

Transfer pricing merupakan penentuan harga atau imbalan 

sehubungan dengan penyerahan barang, jasa, atau pengalihan 

teknologi antarperusahaan yang mempunyai hubungan istimewa. 

Dalam perkembangannya, transfer pricing dimanfaatkan oleh 

perusahaan untuk meminimalkan beban pajaknya. Hal tersebut yang 

dapat merugikan otoritas fiskal dalam usahanya mengamankan 

penerimaan negara dari sektor pajak, sehingga tujuan penelitian ini 

adalah menguji dan menganalisis pengaruh pajak, profitabilitas, 

kepemilikan asing, dan ukuran perusahaan terhadap keputusan 

transfer pricing pada perusahaan manufaktur di Bursa Efek Indonesia 

periode 2010-2014. 

Desain penelitian adalah kuantitatif dengan hipotesis. Jenis data 

yang digunakan adalah data kuantitatif berupa laporan keuangan 

perusahaan manufaktur yang diperoleh dari website BEI serta website 

masing-masing perusahaan. Objek penelitian adalah perusahaan 

manufaktur yang terdaftar di BEI periode 2010-2014 dengan sampel 

32 perusahaan yang dipilih dengan teknik purposive sampling. Teknik 

analisis data menggunakan analisis regresi logistik. 

Hasil penelitian menunjukkan bahwa pajak berpengaruh negatif 

signifikan terhadap keputusan transfer pricing, semakin rendah beban 

pajak suatu perusahaan, maka semakin tinggi kemungkinan 

perusahaan melakukan praktik transfer pricing; kepemilikan asing 

berpengaruh positif signifikan terhadap keputusan transfer pricing, 

semakin besar kepemilikan pihak asing, maka semakin besar praktik 

transfer pricing akan terjadi; sedangkan profitabilitas dan ukuran 

perusahaan tidak berpengaruh signifikan terhadap keputusan transfer 

pricing. 

 

Kata Kunci: transfer pricing, pajak, profitabilitas, kepemilikan asing, 

ukuran perusahaan 
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ABSTRACT 

 

 

Transfer pricing is a pricing or compensation in connection 

with the delivery of goods, services, or transfer of technology between 

companies that have a special relationship. Nowadays, transfer 

pricing used by companies to minimize their tax expense. It can be 

detrimental to the fiscal authorities in their efforts to secure state 

revenues from taxes, so the purpose of this study is to examine and 

analyze the effect of taxes, profitability, foreign ownership, and the 

size of the company against the decision of transfer pricing on 

manufacturing companies in Indonesia Stock Exchange in 2010-2014 

Research design is quantitative by hypothesis. The kind of 

data that used in this study is quantitative data in the form of a 

manufacturing company's financial statements obtained from the 

website of the Indonesia Stock Exchange as well as the websites of 

each company. The object of research is manufacturing companies 

listed on the Indonesia Stock Exchange in 2010-2014 with a sample of 

32 companies selected by purposive sampling technique. The data 

analyzed technique used is logistic regression analysis.  

The results showed that tax have negative significant on the 

transfer pricing decisions, the lower the tax expense of a company, the 

higher the possibility that the company conduct transfer pricing 

practices; Foreign ownership have significant positive effect on 

transfer pricing decisions, the greater foreign ownership, the greater 

the transfer pricing practices to occur; while profitability and the size 

of the company does not significantly influence the decision of transfer 

pricing. 

 

Keywords: transfer pricing, tax, profitability, foreign ownership, size 


