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ABSTRAK
Kerja praktik merupakan kegiatan akademik yang bertujuan memberikan pengalaman
kerja langsung kepada mahasiswa serta mengaplikasikan ilmu yang diperoleh selama
perkuliahan ke dalam dunia industri. Kegiatan ini dilaksanakan di Bess Mansion Hotel
Surabaya pada divisi Sales & Marketing, khususnya sebagai Content Creator, selama tiga
bulan (30 Juni—30 September 2025), dengan tujuan memahami pengelolaan media sosial,
terutama Instagram, serta aktivitas content creator dalam mendukung promosi hotel.
Selama pelaksanaan, penulis terlibat dalam proses produksi konten yang meliputi tiga
tahap, yaitu pra produksi (perencanaan ide, konsep visual, dan jadwal), produksi
(pengambilan foto dan video fasilitas, kamar, makanan, dan event hotel), serta pasca
produksi (editing, penulisan caption, dan publikasi konten). Hasil kerja praktik
menunjukkan bahwa peran content creator sangat penting dalam mendukung strategi
pemasaran digital, khususnya dalam meningkatkan daya tarik visual dan interaksi audiens
di media sosial, sehingga pengelolaan konten yang kreatif dan terencana mampu menjadi
sarana promosi yang efektif bagi industri perhotelan dalam meningkatkan citra serta daya

saing perusahaan.

Kata kunci: Kerja Praktik, Content Creator, Media Sosial, Instagram, Sales & Marketing,

Bess Mansion Hotel Surabaya.



ABSTRACT
The internship is an academic activity aimed at providing students with direct work
experience and applying the knowledge gained during their studies to the industrial world.
This internship was conducted at Bess Mansion Hotel Surabaya in the Sales & Marketing
division, specifically as a Content Creator, for three months (June 30 — September 30,
2025), with the objective of understanding social media management, particularly
Instagram, and the role of a content creator in supporting hotel promotions. During the
internship, the author was involved in the content production process, which consisted of
three main stages: pre-production (idea planning, visual concept development, and
content scheduling), production (capturing photos and videos of hotel facilities, rooms,
food, and events), and post-production (editing, caption writing, and content publishing).
The results of this internship indicate that the role of a content creator is crucial in
supporting digital marketing strategies, particularly in enhancing visual appeal and
audience engagement on social media, where well-planned and creative content
management can serve as an effective promotional tool for the hospitality industry in

improving brand image and competitiveness.

Keywords: Internship, Content Creator, Social Media, Instagram, Sales & Marketing,

Bess Mansion Hotel Surabaya.
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