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ABSTRAK

Simon Dwiki Bintang Bima Sakti NRP. 1423022110. Pengaruh Penggunaan Sopyah
Supriyantin Sebagai Brand Ambassador Ms Glow beauty Terhadap Keputusan
Pembelian Oleh Gen Z di Surabaya

Penelitian ini menganalisis pengaruh penggunaan Sopyah Supriyantin sebagai brand
ambassador MS Glow Beauty terhadap keputusan pembelian Gen Z di Surabaya.
Menggunakan pendekatan kuantitatif eksplanatif dengan metode survei terhadap 100
responden Gen Z yang tinggal di Surabaya dan mengenal produk MS Glow Beauty,
variabel bebas diukur melalui indikator VisCAP (Visibility, Credibility, Attraction,
Power), sementara variabel terikat menggunakan model A/DA (Attention, Interest,
Desire, Action). Analisis data meliputi uji validitas, reliabilitas, normalitas, linearitas,
korelasi, dan regresi linier sederhana untuk menguji hipotesis antara kedua variabel
bahwa HO Ditolak dan H1 Diterima. Hasil penelitian diharapkan membuktikan bahwa
Sopyah Supriyantin, sebagai non-celebrity endorser dengan latar belakang autentik
sebagai pekerja kuli bangunan, secara signifikan meningkatkan citra merek dan
mendorong keputusan pembelian melalui engagement emosional pada Gen Z yang aktif
di media sosial. Penelitian ini membatasi fokus pada populasi Gen Z Surabaya dan
berkontribusi bagi strategi pemasaran kecantikan lokal dengan menekankan nilai
pemberdayaan perempuan.

Kata Kunci: Gen Z, Brand Ambassador, Keputusan Pembelian, Sopyah
Supriyantin, MS Glow Beauty
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ABSTRACT

Simon Dwiki Bintang Bima Sakti NRP. 1423022110. The Influence of Using Sopyah
Supriyantin as a Brand Ambassador for Ms Glow Beauty on Purchasing Decisions
by Gen Z in Surabaya

This study analyzes the influence of Sopyah Supriyantin as a brand ambassador for MS
Glow Beauty on Gen Z purchasing decisions in Surabaya. Using an explanatory
quantitative approach with a survey method on 100 Gen Z respondents who live in
Surabaya and are familiar with MS Glow Beauty products, the independent variable is
measured through the VisCAP (Visibility, Credibility, Attraction, Power) indicator, while
the dependent variable uses the AIDA (Attention, Interest, Desire, Action) model. Data
analysis includes validity, reliability, normality, linearity, correlation, and simple linear
regression tests to test the hypothesis between the two variables that HO is Rejected and
HI is Accepted. The results of the study are expected to prove that Sopyah Supriyantin,
as a non-celebrity endorser with an authentic background as a construction worker,
significantly improves brand image and encourages purchasing decisions through
emotional engagement on Gen Z who are active on social media. This study limits the
focus on the Gen Z population of Surabaya and contributes to local beauty marketing
strategies by emphasizing the value of women's empowerment.

Keyword: Gen Z, Brand Ambassador, Purchasing Decision, Sopyah Supriyantin,
MS Glow Beauty
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