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ABSTRAK  

Proposal Kerja Praktek ini mengkaji sponsorship pada Divisi Offline Event di CV 

Berkat Untung Bersaudara untuk merek Azarine Cosmetics. Dalam melaksanakan 

praktek dari 7 Juli hingga 30 November 2025 sebagai Event Offline Specialist. 

Latar belakangnya didasari kebutuhan meningkatkan brand awareness dan 

penjualan di tengah persaingan kosmetik digital, dengan sponsorship event offline 

sebagai strategi hybrid. Tujuan umum memenuhi SKS akademik dan menambah 

wawasan marketing; tujuan khusus mencakup produksi event relevan seperti 

outdoor untuk produk sunscreen, serta proses perencanaan event. Metode meliputi 

review proposal event (preview audiens, durasi, sponsor lain), negosiasi benefit 

(logo, banner, booth, barter produk), persiapan (packing, MoU, loading in/out), 

pelaksanaan (jaga booth, aktivasi selling), dan evaluasi (laporan penjualan, 

dokumentasi). Kegiatan mencakup event seperti DBL Roadshow, Project X Market, 

Grainsly x Yogafit, Thrift or Treat, dan ALTI. Temuan menunjukkan sponsorship 

efektif membangun interaksi langsung konsumen, citra positif merek, serta 

penjualan optimal dengan cost ratio rendah. Manfaat bagi mahasiswa (skill praktis), 

fakultas (relasi industri), dan perusahaan (inovasi pemasaran). Kesimpulan: Strategi 

ini vital untuk loyalitas konsumen muda di era digital-offline. 

Kata Kunci: Internship, Event Sponsorship, Offline Event Specialist, Azarine 

Cosmetics, Brand Awareness, Cosmetic Marketing, Proposal Negotiation, Open 

Booth, Brand Activation, CV Berkat Untung Bersaudara. 
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ABSTRACT 

This Internship Proposal examines sponsorship strategies in the Offline Event 

Division at CV Berkat Untung Bersaudara for Azarine Cosmetics. as an Offline 

Event Specialist. The background addresses the need to boost brand awareness and 

sales amid digital cosmetic competition, using offline event sponsorship as a hybrid 

approach. General objectives fulfill academic SKS requirements and enhance 

marketing insights; specific goals include producing relevant events (e.g., outdoor 

for sunscreen) and mastering event planning processes. Methods involve event 

proposal reviews (audience preview, duration, competitors), benefit negotiations 

(logos, banners, booths, product barter), preparations (packing, MoU, logistics), 

execution (booth management, sales activation), and evaluation (sales reports, 

documentation). Activities covered events like DBL Roadshow, Project X Market, 

Grainsly x Yogafit, Thrift or Treat, and ALTI. Findings indicate sponsorship 

effectively builds direct consumer engagement, positive brand image, and optimal 

sales with low cost ratios. Benefits include practical skills for students, faculty-

industry ties, and marketing innovations for the company. Conclusion: This strategy 

is essential for youth consumer loyalty in the digital-offline era.  

Keywords: Internship, Event Sponsorship, Offline Event Specialist, Azarine 

Cosmetics, Brand Awareness, Cosmetic Marketing, Proposal Negotiation, 

Open Booth, Brand Activation, CV Berkat Untung Bersaudara. 
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