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ABSTRAK

Fashion brand telah menjadi digemari masyarakat sejak dahulu. Namun seiring
berkembangnya waktu brand tidak bisa hanya berjualan saja namun harus
memiliki eksistensi di media sosial. Dengan hadirnya sosial media, memberi
peluang baru bagi UMKM seperti Etnapraya untuk berkembang melalui promosi
instagram, tiktok serta website agar lebih dikenal masyarakat. Penelitian ini
membahas proses produksi konten di instagram Etnapraya dan bagaimana media
sosial membantu distribusi konten serta interaksi dengan customer. Hasilnya
diharapkan dapat memberikan pemahaman lebih dalam tentang pentingnya media

sosial dalam mengembangkan brand UMKM.

Kata Kunci: Digitalisasi UMKM, Etnapraya, Produksi Konten, Instagram
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ABSTRACT

Fashion brands have been favored by the public since long ago. However, as time
goes by, brands cannot simply rely on selling products, they must also maintain a
presence on social media. With the rise of social media, new opportunities have
emerged for UMKM such as Etnapraya to grow through promotions on
Instagram, TikTok, and websites so they can become more widely known. This
study discusses the content production process on Etnapraya s Instagram and how
social media helps distribute content and facilitate interaction with customers.
The results are expected to provide a deeper understanding of the importance of

social media in developing UMKM brands.

Keywords: UMKM digitalization, Etnapraya, content production, Instagram
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