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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui hubungan antara social comparison dan 

subjective well-being pada Generasi Z pengguna aktif media sosial. Secara khusus, 

penelitian ini menguji (a) hubungan antara social comparison dengan kepuasan 

hidup (life satisfaction), dan (b) hubungan antara social comparison dengan afeksi 

positif dan negatif. Penelitian ini menggunakan metode kuantitatif korelasional 

dengan populasi Generasi Z berusia 18–27 tahun, dengan jumlah responden 

sebanyak 500 orang pengguna aktif media sosial. Instrumen yang digunakan 

meliputi Satisfaction with Life Scale (SWLS) untuk mengukur kepuasan hidup, 

Scale of Positive and Negative Experience (SPANE) untuk mengukur afeksi positif 

dan negatif, serta Iowa-Netherlands Comparison Orientation Measure (INCOM) 

untuk mengukur kecenderungan perbandingan sosial. Hasil uji korelasi Spearman’s 

rho menunjukkan adanya hubungan negatif signifikan antara social comparison dan 

kepuasan hidup (p = 0,000; p < 0,01) dengan nilai R sebesar 0,266 atau sumbangan 

efektif sebesar 7,08%. Selain itu, terdapat hubungan negatif signifikan antara social 

comparison dan afeksi positif-negatif (p = 0,000; p < 0,01) dengan nilai R sebesar 

0,386 atau sumbangan efektif sebesar 14,9%. Temuan ini menunjukkan bahwa 

semakin tinggi kecenderungan individu melakukan social comparison, maka 

semakin rendah subjective well-being mereka, baik dari aspek kepuasan hidup 

maupun pengalaman afektif. Sebaliknya, individu dengan subjective well-being 

yang lebih tinggi cenderung memiliki kecenderungan social comparison yang lebih 

rendah. 
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ABSTRACT 

 

This study aims to examine the relationship between social comparison and 

subjective well-being among Generation Z who are active social media users. 

Specifically, the study investigates (a) the relationship between social comparison 

and life satisfaction, and (b) the relationship between social comparison and 

positive and negative affect. This research employed a quantitative correlational 

design with a population consisting of Generation Z individuals aged 18–27 years. 

A total of 500 active social media users participated as respondents. The 

instruments used in this study included the Satisfaction with Life Scale (SWLS) to 

measure life satisfaction, the Scale of Positive and Negative Experience (SPANE) 

to assess affective experiences, and the Iowa–Netherlands Comparison Orientation 

Measure (INCOM) to measure individuals’ tendencies toward social comparison. 

The results of Spearman’s rho correlation analysis indicated a significant negative 

relationship between social comparison and life satisfaction (p = 0.000; p < 0.01), 

with an R value of 0.266, representing an effective contribution of 7.08%. 

Additionally, a significant negative relationship was found between social 

comparison and positive–negative affect (p = 0.000; p < 0.01), with an R value of 

0.386, corresponding to an effective contribution of 14.9%. These findings suggest 

that higher levels of social comparison tendencies are associated with lower 

subjective well-being, both in terms of life satisfaction and affective experiences. 

Conversely, individuals with higher subjective well-being tend to engage less 

frequently in social comparison on social media. 

 

 

Keywords: subjective well-being, social comparison, Generation Z, social media 

 


