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ABSTRAK

Perkembangan dunia digital membawa aktivitas baru bagi para
pelaku UMKM. Kegiatan pemasaran digital menjadi salah satu strategi
baru untuk menjangkau pasar yang lebih luas dan peluang yang baru.
Kegiatan kerja praktik ini dilakukan pada divisi digital marketing di
Rumah BUMN Surabaya. Hasil penelitian menunjukkan bahwa digital
marketing berperan dalam meningkatkan kualitas UMKM, melalui
aktivitas-aktivitas pelatihan dan pembuatan konten UMKM.
Kesimpulannya, digital marketing terbukti menjadi strategi dalam
memperkuat daya saing dan kualitas UMKM, namun diperlukan
penguatan kapasitas berkelanjutan lewat strategi-strateg digital
marketing lainnya agar optimalisasi implementasinya dapat tercapai

secara menyeluruh.

Kata Kunci: Digital Marketing, Strategi Digital Marketing, Rumah

BUMN Surabaya, Pelatihan UMKM, Kualitas UMKM
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ABSTRACT

The development of the digital landscape has introduced new opportunities
for MSME (Micro, Small, and Medium Enterprises) actors. Digital marketing
activities have become a new strategy to reach wider markets and explore emerging
opportunities. This internship project was carried out within the Digital Marketing
Division at Rumah BUMN Surabaya. The findings indicate that digital marketing
plays a role in improving the quality of MSMEs through various activities such as
training sessions and the creation of promotional content for MSMEs. In conclusion,
digital marketing has proven to be an effective strategy in strengthening the
competitiveness and quality of MSMEs; however, continuous capacity building
through additional digital marketing strategies is required to ensure optimal

implementation.

Keywords: Digital Marketing, Digital Marketing Strategy, Rumah BUMN

Surabaya, MSME Training, MSME Quality
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