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ABSTRAK

Perkembangan era digital telah membuat banyak perupahan di dunia kreatif,
secara khusus di bidang pemasaran melalui media sosial. Dalam konteks ini, peran
divisi Content Creator menjadi sangat penting dalam membangun citra brand dan
brand image, serta meningkatkan engagement audiens terhadap brand. Kerja
praktik atau magang yang dilakukan di Noah Agency, sebuah perusahaan yang
bergerak di bidang pengelolahan konten di platform digital, seperti Instagram dan
Tiktok. Tujuan dari magang ini adalah untuk memahami bagaimana peran seorang
Content Creator dalam proses produksi, mulai dari pra-production, production,
post-production. Hasil kerja praktik ini menunjukkan bahwa proses porduksi
konten di Noah Agency dilakukan secara terstuktur, dimulai dari pencarian ide (pra-
production), pengambilan gambar (production), dan finalisasi konten (post-
produstion). Dari kegiatan ini penulis memahami bagaiman strategi komunikasi
visual, menjadi tim kreatif, serta pentingnya konsistensi visual di untuk
membangun brand image di media sosial.

Kata kunci: Content Creator, Produksi Konten, Sosial Media Agency.
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ABSTRACT

The development of the digital era has brought about many changes in the
creative world, particularly in the field of marketing through social media. In this
context, the role of the Content Creator division has become very important in
building brand image and brand identity, as well as increasing audience engagement
with the brand. The internship was carried out at Noah Agency, a company engaged
in content management on digital platforms, such as Instagram and TikTok. The
purpose of this internship was to understand the role of a Content Creator in the
production process, from pre-production to production to post-production. The
results of this internship show that the content production process at Noah Agency
is carried out in a structured manner, starting from idea generation (pre-production),
shooting (production), and content finalization (post-production). From this
activity, the author understands how visual communication strategies work, how to
be part of a creative team, and the importance of visual consistency in building a
brand image on social media.

Keywords: Content Creator, Content Production, Social Media Agency.
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