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ABSTRAK

Laporan kerja praktik ini membahas peran Key Opinion Leader (KOL)
Specialist pada media sosial Honey Boo dalam mengelola hubungan antara brand
dan influencer sebagai bagian dari strategi komunikasi pemasaran digital.
Penelitian ini menggunakan pendekatan deskriptif kualitatif melalui observasi dan
wawancara dengan tim KOL serta influencer yang bekerja sama dengan Honey
Boo. Hasil penelitian menunjukkan bahwa KOL Specialist berperan penting dalam
menyelaraskan nilai brand dengan karakter influencer, memfasilitasi komunikasi
dua arah, serta mengawasi pelaksanaan kampanye. Berdasarkan teori Two-Step
Flow of Communication, aliran pesan berlangsung dari brand melalui KOL
Specialist kepada influencer, lalu diteruskan kepada audiens. Dengan demikian,
efektivitas komunikasi pemasaran digital sangat dipengaruhi oleh kemampuan
KOL Specialist dalam mengelola hubungan strategis dan menjaga konsistensi

pesan.

Kata kunci: Key Opinion Leader, Honey Boo, Two-Step Flow of Communication



ABSTRACT

This internship report examines the role of the Key Opinion Leader (KOL)
Specialist at Honey Boo’s social media division in managing relationships between
brands and influencers as part of digital marketing communication strategies. The
study employs a descriptive qualitative approach through observation and
interviews with the KOL team and collaborating influencers. Findings indicate that
the KOL Specialist plays a key role in aligning brand values with influencer
personas, facilitating two-way communication, and overseeing campaign
implementation. Based on the Two-Step Flow of Communication theory, the
message flow occurs from the brand through the KOL Specialist to the influencer,
and finally to the audience. The effectiveness of digital marketing communication
thus depends on the KOL Specialist’s ability to manage strategic relationships and

ensure message consistency.

Keywords: Key Opinion Leader, Honey Boo, Two-Step Flow of Communication
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