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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh personal branding aktor Abidzar
Al Ghifari terhadap minat menonton generasi muda pada film “Business Proposal”
versi Indonesia di Netflix. Latar belakang penelitian muncul dari kontroversi yang
terjadi sebelum perilisan film, ketika pernyataan Abidzar di ruang publik memicu pro
dan kontra yang berpotensi memengaruhi persepsi audiens. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei kepada 100 responden
berusia 17-25 tahun yang mengetahui isu terkait Abidzar dan merupakan pengguna
Netflix. Variabel personal branding diukur melalui aspek kekhasan, relevansi, dan
konsistensi, sedangkan minat menonton diukur melalui aspek kognitif dan afektif.
Analisis data dilakukan melalui uji validitas, reliabilitas, korelasi, regresi linier
sederhana, dan uji hipotesis. Hasil penelitian menunjukkan bahwa personal branding
Abidzar Al Ghifari berpengaruh signifikan terhadap minat menonton generasi muda.
Meskipun terdapat kontroversi, karakteristik personal branding seperti kejujuran, kerja
keras, dan konsistensi tetap membentuk persepsi audiens dan memengaruhi keputusan
mereka dalam memilih tontonan. Penelitian ini menegaskan bahwa personal branding
aktor memiliki peran penting dalam menarik perhatian serta membangun kepercayaan
audiens terhadap suatu film.

Kata Kunci: Personal Branding, Minat Menonton, Abidzar Al Ghifari, Business
Proposal Indonesia, Generasi Muda, Netflix.
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ABSTRACT

This study aims to examine the influence of Abidzar Al Ghifari’s personal branding on young
audiences’ interest in watching the Indonesian adaptation of “Business Proposal” on Netflix.
The research was driven by the controversy that arose before the film’s release, in which
Abidzar’s public statements generated mixed reactions that potentially shaped audience
perceptions. Using a quantitative approach with a survey method, this study involved 100
respondents aged 17-25 who were aware of the issue and were active Netflix users. Personal
branding was measured through the dimensions of distinctiveness, relevance, and consistency,
while viewing interest was assessed through cognitive and affective aspects. The data were
analyzed using validity and reliability tests, correlation analysis, simple linear regression, and
hypothesis testing. The results show that Abidzar Al Ghifari’s personal branding significantly
influences young audiences’ viewing interest. Despite the controversy, personal branding
characteristics such as honesty, hard work, and consistency continue to shape audience
perceptions and influence their viewing decisions. This study highlights the crucial role of an
actor’s personal branding in attracting attention and building audience trust toward a film.

Keywords: Personal Branding, Viewing Interest, Abidzar Al Ghifari, Indonesian Business
Proposal, Young Audience, Netflix.
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