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Industri hospitality saat ini tidak hanya menawarkan akomodasi penginapan, namun 

juga telah berkembang di bidang Food and Beverages (F&B). Industri ini berperan 

penting dalam menciptakan pengalaman bagi pelanggan, sehingga kegiatan 

pemasaran tidak hanya berorientasi pada produk, tetapi juga pada pelayanan dan 

citra merek. Dalam konteks tersebut, event marketing menjadi salah satu strategi 

efektif untuk membangun image, meningkatkan engagement, serta memperkuat 

posisi hotel. Hotel Sheraton Surabaya memiliki tiga outlet, diantaranya La 

Patisserie, Kafe Bromo, dan Kawi Lounge dengan segmentasi pasar yang berbeda. 

Laporan ini akan membahas event management, yaitu terkait persiapan, 

pelaksanaan, hingga penyusunan laporan acara sebagai evaluasi. Dalam 

implementasi acara, event tersebut menggunakan konsep marketing mix 7P dengan 

memperhatikan Product, Price, Place, Promotion, People, Process, Physical 

Evidence. Dengan begitu, pelaksanaan event marketing F&B dalam sebuah hotel 

tidak hanya memberikan hidangan yang lezat tetapi juga menghadirkan pengalaman 

kuliner berstandar premium. 

Kata Kunci: hospitality, event marketing, event management, food and beverages, 

marketing mix 7P. 
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The hospitality industry nowadays does not only offer accommodation services but 

has also expanded into the Food and Beverages (F&B) sector. This industry plays 

an important role in creating memorable customer experiences; therefore, 

marketing activities focus not only on products but also on service quality and 

brand image. In this context, event marketing serves as an effective strategy to build 

brand image, increase engagement, and strengthen the hotel’s market position. 

Sheraton Surabaya Hotel has three outlets: La Patisserie, Kafe Bromo, and Kawi 

Lounge, each with different market segments. This report discusses event 

management, covering the preparation, implementation, and post-event reporting 

as part of the evaluation process. In its implementation, the event applied the 

Marketing Mix 7P concept, emphasizing Product, Price, Place, Promotion, People, 

Process, and Physical Evidence. Through this approach, F&B event marketing in 

a hotel context not only provides a culinary experience but also delivers added value 

in terms of customer satisfaction and brand perception. The purpose of this 

internship report is to analyze how event marketing supports the hotel’s 

promotional strategy and contributes to the overall brand image of Sheraton 

Surabaya. In this way, the execution of F&B marketing events within a hotel not 

only offers delicious dishes but also delivers a premium standard culinary 

experience. 

Keywords: Hospitality Industry, Event Marketing, Event Management, Food and 

Beverages, Marketing Mix 7P. 
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