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ABSTRAK 

Laurencia Michelle Wijaya NRP. 1423022039. PERAN GRAPHIC DESIGNER 
MENDUKUNG BRANDING DAN PROMOSI WIDYA MANDALA HALL.  

Kerja praktik ini dilaksanakan di Divisi Marketing Widya Mandala Hall Surabaya 
dengan tujuan memahami peran desainer grafis dalam proses produksi konten 
promosi di perusahaan. Dalam kegiatan ini, penulis berperan sebagai desainer 
grafis yang bertanggung jawab menghasilkan desain visual untuk media cetak 
seperti flyer, banner, hingga konten digital untuk platform Instagram. Melalui 
kerja praktik ini, penulis mempelajari bagaimana strategi pemasaran digital 
diterapkan dalam konteks industri hopitality, khususnya melalui desain grafis 
yang mampu memperkuat citra merek, menarik perhatian audiens, dan 
menyampaikan pesan promosi secara efektif.  

Seluruh kegiatan kerja praktik dilaksanakan berdasarkan 7 (tujuh) tahap produksi 
desain grafis, yaitu dari proses konsep, penentuan media, hinga proses produksi 
dengan menggunakan tools Canva, Adobe Lightroom, Corel Draw, dan AutoCAD 
yang memiliki fungsi masing-masing. Hasil kerja praktik ini menunjukkan bahwa 
peran desainer grafis memiliki kontribusi signifikan dalam mendukung 
komunikasi pemasaran digital perusahaan, terutama dalam menjaga konsistensi 
identitas visual dan efektivitas penyampaian pesan kepada audiens.  

Kata Kunci: Desainer Grafis, Branding Image, Komunikasi Pemasaran, Promosi 
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ABSTRACT 

Laurencia Michelle Wijaya NRP. 1423022039. GRAPHIC DESIGNER ROLE IN 
WIDYA MANDALA HALL'S BRANDING AND PROMOTION STRATEGY.  

This internship was conducted within the Marketing Division of Widya Mandala 
Hall (WMH) Surabaya with the objective of understanding the role of a graphic 
designer in the company's promotional content production process. During this 
activity, the author served as a graphic designer responsible for producing visual 
designs for print media, such as flyers and banners, as well as digital content for 
platforms like Instagram. Through this practical work, the author learned how 
digital marketing strategies are implemented within the context of the hospitality 
industry, specifically through graphic design that is capable of strengthening the 
brand image, capturing audience attention, and effectively conveying promotional 
messages. 

The entire practical work activity was carried out based on seven (7) stages of 
graphic design production, ranging from the conception process and media 
determination to the final production stage. This process utilized various tools, 
including Canva, Adobe Lightroom, Corel Draw, and AutoCAD, each serving 
distinct functions. The outcome of this internship demonstrates that the graphic 
designer's role provides a significant contribution to supporting the company's 
digital marketing communication, especially in maintaining the consistency of the 
visual identity and the effectiveness of message delivery to the audience. 

Kata Kunci: Graphic Designer, Branding Image, Marketing Communication, 
Promotion 

 

 

 

 


