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ABSTRAK 

Yonathan Rangga Dwi Permadi, 1423022128. Peran Scriptor dalam Produksi 

Konten di Instagram @Timothyjason10 

 

Kerja praktik ini dilaksanakan di Divisi Scriptor & Personal Branding Renjana 

Cashew dengan tujuan untuk memahami dan menerapkan peran scriptor dalam 

proses produksi konten digital, khususnya dalam membangun personal branding 

melalui platform Instagram. Peran scriptor tidak hanya sebatas menulis naskah, 

tetapi juga mencakup riset tren konten, penyusunan narasi, pengarahan proses 

produksi, penyusunan kalender konten, serta evaluasi performa konten berbasis 

data. Selama masa kerja praktik, penulis terlibat dalam perencanaan ide, penulisan 

naskah untuk berbagai format konten (Reels, TikTok, YouTube Shorts, dan 

Threads), pengelolaan ritme unggahan, hingga analisis insight untuk menentukan 

efektivitas penyampaian pesan. Temuan utama menunjukkan bahwa konsistensi 

narasi dan identitas visual merupakan faktor penting dalam membentuk personal 

branding yang kuat. Selain itu, analisis performa konten mengindikasikan bahwa 

konten dengan pembuka yang kuat dan pemicu emosional memiliki tingkat retensi 

audiens lebih tinggi. Dengan demikian, peran scriptor menjadi elemen strategis 

dalam memastikan pesan komunikatif dapat diterima audiens secara efektif dan 

mendukung pertumbuhan citra kreator di media sosial. 

 

Kata Kunci: Scriptor, Instagram, Personal Branding 
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ABSTRACT 

Yonathan Rangga Dwi Permadi, 1423022128. The Role of Scriptor in Content 
Production on Instagram @Timothyjason10. 

This internship was carried out at Renjana Cashew's Scriptor & Personal Branding 
Division with the aim of understanding and applying the role of a scriptor in the 
digital content production process, particularly in building personal branding 
through the Instagram platform. The role of a scriptor is not limited to writing 
scripts, but also includes researching content trends, compiling narratives, 
directing the production process, compiling content calendars, and evaluating 
content performance based on data. During the internship, the author was involved 
in idea planning, script writing for various content formats (Reels, TikTok, YouTube 
Shorts, and Threads), managing the rhythm of uploads, and analyzing insights to 
determine the effectiveness of message delivery. The main findings show that 
consistency in narrative and visual identity are important factors in shaping a 
strong personal branding. Additionally, content performance analysis indicates 
that content with strong openings and emotional triggers has higher audience 
retention rates. Thus, the role of the scriptor is a strategic element in ensuring that 
communicative messages are effectively received by the audience and support the 
growth of the creator's image on social media. 
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