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Strategi Kreatif Penggunaan Media Sosial Dalam Meningkatkan Pemahaman Siswa
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ABSTRAK

Media sosial kini menjadi alat strategis yang efektif dalam era digital untuk
menjangkau audiens secara luas. Penelitian ini bertujuan mengeksplorasi penerapan
strategi kreatif dalam media sosial untuk meningkatkan pemahaman siswa terhadap
Program Studi Rekayasa Industri Universitas Katolik Widya Mandala Surabaya
(UKWMS) Kampus Kota Madiun. Dengan menggunakan metode kualitatif deskriptif,
data diperoleh melalui survei siswa SMA/SMK di Kota Madiun. Strategi promosi
dirancang melalui analisis audiens, pemilihan platform Instagram dan TikTok, serta
konten inovatif berupa video pendek bertema hiburan dan edukasi, yang terbukti
meningkatkan keterlibatan audiens, jumlah pengikut, dan interaksi di media sosial.
Pemahaman siswa terhadap program studi meningkat sebesar 20% meskipun waktu
sosialisasi terbatas. Penelitian ini menyimpulkan bahwa kreativitas, pemahaman
audiens, dan pemanfaatan teknologi digital berkontribusi signifikan dalam promosi
pendidikan, dengan rekomendasi untuk memperkuat infrastruktur digital,
meningkatkan kolaborasi dengan influencer, serta menghasilkan konten interaktif yang
inspiratif.

Kata Kunci: Strategi Kreatif, Media Sosial, Rekayasa Industri, Promosi Digital,
Pendidikan
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Creative Strategy of Using Social Media to Improve Students’ Understanding in
Industrial Engineering Study Program UKWMS Madiun City Campus. By Rachmadani
Noor Ro’is.. Supervisor Ir. Vinsensius Widdy Tri P., S.T., M-M., IPM. Industrial
Engineering Study Program (Madiun City Campus), Faculty of Engineering, Widya
Mandala Catholic University Surabaya

ABSTRACT

Social media is now an effective strategic tool in the digital era to reach a wide
audience. This study aims to explore the application of creative strategies in social
media to improve students’ understanding of the Industrial Engineering Study
Program Widya Mandala Catholic University Surabaya (UKWMS) Madiun City
Campus. Using a descriptive qualitative method, data was obtained through a survey
of high school/vocational high school students in Madiun City. The promotion strategy
was designed through audience analysis, selection of Instagram and TikTok platforms,
and innovative content in the form of short videos with entertainment and education
themes, which were proven to increase audience engagement, number of followers, and
interaction on social media. Students’ understanding of the study program increased
by 20% even though the socialization time was limited. This study concludes that
creativity, audience understanding, and the use of digital technology contribute
significantly to education promotion, with recommendations to strengthen digital
infrastructure, increase collaboration with influencers, and produce inspiring
interactive content.

Keywords: Creative Strategy, Social Media, Industrial Engineering, Digital
Promotion, Education
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