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ABSTRAK 

Anastasia Devota Enakarapowau, NRP.1423019155.Opini siswa SMA Surabaya 

mengenai isi pesan informasi program @Ruangguru di Instagram  

 

 Penelitian ini mengukur bagaimana opini siswa SMA surabaya mengenai 

isi pesan informasi program @ruangguru di instagram. Penelitian ini bertujuan 

untuk mengetahui isi pesan yang disampaikan oleh akun @ruangguru. Penelitian 

menggunakan pendekatan deskriptif kuantitatif dengan metode survei melalui 

kuesioner berani. Responden terdiri dari 100 siswa SMA di surabaya yang aktif 

menggunakan media sosial instagram. Hasil penelitian menunjukkan bahwa 

sebagian besar siswa memberikan tanggapan positif terhadap informasi yang 

disampaikan oleh @ruangguru di instagram. Faktor visual yang menarik dan 

bahasa yang mudah dipahami menjadi point utama yang disukai.   
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ABSTRACT 

This study aims to analyze the opinions of high school students in 

Surabaya regarding the content of the information messages delivered by the 

@ruangguru program on Instagram. Social media, particularly Instagram, has 

become a crucial platform for Ruangguru to promote its online learning programs 

and educational features. Data was collected through a survey of 100 students 

from several high schools in Surabaya, using a questionnaire that assessed aspects 

such as message comprehension, visual appeal, information relevance, and the 

motivation to learn generated by the posts. 

The results show that most students responded positively to the content of 

the @ruangguru messages. The visual appeal  and easy-to-understand language 

were highlighted as major strengths. However, there was criticism regarding the 

excessive amount of promotional content compared to educational information. 

Students felt that the messages were generally relevant to their learning needs  and 

were able to increase their motivation to study. 

In conclusion, the @ruangguru program on Instagram is generally well-

received by high school students in Surabaya. However, there is a need to 

improve the balance between promotional content and educational information to 

enhance the effectiveness of the messages. 

Keywords: student opinions, Ruangguru, Instagram, information messages, 

learning motivation. 

 


