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ABSTRAK

Laporan ini membahas mengenai peran dari manajemen public relation yang di
terapkan dalam departemen marketing promosi perusahaan PT Pakuwon Permai
khususnya pada Pakuwon Mall Surabaya, dalam menjalin hubungan baik dengan
rekan bisnis, media, Key Opinion Leaders (KOL), influencer dan loyal customers.
Berfokus pada peningkatan kepercayaan publik serta membangun dan memelihara
citra atau branding dari Pakuwon Mall dengan strategi yang digunakan seperti press
release, gathering media dan rekan bisnis serta kerja sama dengan KOL dan
influencer dalam bentuk social media collaboration untuk menjangkau audiens dan
customer dengan lebih luas dan beragam.

Kata Kunci: Public relation, Marketing Public relation, Pakuwon Permai.
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ABSTRACT

This report discusses the role of public relations management implemented in the
promotional marketing department of PT Pakuwon Permai, especially at Pakuwon
Mall Surabaya, in establishing good relationships with business partners, media,
Key Opinion Leaders (KOL), influencers and loyal customers. Focusing on
increasing public trust as well as building and maintaining the image or branding
of Pakuwon Mall with strategies used such as press releases, gathering media and
business partners as well as collaborating with KOLs and influencers in the form
of social media collaboration to reach a wider and more diverse audience and
customers.

Key Words: Public relation, Marketing Public relation, Pakuwon Permai.
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