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ABSTRAK

Joseph Surya Lanang Prakoso NRP. 1423021010. “ Pengaruh Terpaan Pemberitaan 
Penggunaan Zat Pengawet Berbahaya Terhadap Brand Image Roti Aoka Pada 
Followers Sosial Media Roti Aoka” 
 
Penelitian ini membahas teori terpaan pemberitaan yang berpengaruh terhadap 
brand image. Brand image didefinisikan sebagai persepsi subjektif seseorang 
terhadap suatu objek. Pada penelitian ini, variabel brand image diukur melalui 
indikator seperti nilai-nilai, reputasi, kepribadian, dan identitas. Sedangkan variabel 
terpaan diukur berdasarkan frekuensi, durasi, dan tingkat atensi. Fenomena yang 
terjadi adalah munculnya pemberitaan mengenai dugaan penggunaan zat pengawet 
berbahaya pada merek Roti Aoka. Namun, setelah ditelusuri, pemberitaan tersebut 
tidak terbukti benar. Tingginya jumlah pemberitaan di media menimbulkan 
beragam tanggapan dari masyarakat, baik positif maupun negatif, yang kemudian 
menyebabkan perubahan pada brand image Roti Aoka. Penelitian ini menggunakan 
pendekatan kuantitatif dengan metode survei sebagai teknik pengumpulan data. 
Hasil penelitian menunjukkan bahwa terpaan pemberitaan mengenai isu zat 
pengawet berbahaya memiliki hubungan yang signifikan dengan brand image Roti 
Aoka. Hal ini terlihat dari tingginya perhatian masyarakat pada variabel terpaan, 
serta dominasi nilai-nilai perusahaan pada variabel brand image. 
 
Kata kunci : Media sosial, terpaan pemberitaan, brand image 
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ABSTRACT 
 

Joseph Surya Lanang Prakoso NRP. 1423021010. ‘The Effect of News Exposure 
to the Use of Hazardous Preservatives on the Brand Image of Roti Aoka on Roti 
Aoka Social Media Followers’ 
 
This study discusses the theory of news exposure that affects brand image. Brand 
image is defined as a person's subjective perception of an object. In this study, brand 
image variables are measured through indicators such as values, reputation, 
personality, and identity. Meanwhile, the exposure variable is measured based on 
frequency, duration, and level of attention. The phenomenon that occurred was the 
emergence of news about the alleged use of harmful preservatives in the Aoka 
Bread brand. However, after being traced, the news was not proven true. The high 
number of reports in the media led to various responses from the public, both 
positive and negative, which then caused changes in the brand image of Roti Aoka. 
This study uses a quantitative approach with the survey method as a data collection 
technique. The results showed that exposure to news about the issue of harmful 
preservatives has a significant relationship with Roti Aoka's brand image. This can 
be seen from the high public attention on the exposure variable, as well as the 
dominance of corporate values on the brand image variable. 
 
Keywords: Social media, news exposure, brand image 
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