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ABSTRAK

Jennifer Agnes Chrisviani. Nrp.1423021100. Judul “Peran Public Relation Dalam Divisi

Tenant Relation di Grand City Mall Surabaya”

Dalam industri shopping mall, tenant merupakan salah satu faktor utama yang sangat
penting bagi sebuah Mall yang dapat memiliki daya tarik tersendiri untuk para pengunjung.
Peran Public Relations (PR) dalam mendukung divisi Tenant Relations (TR) di Grand City
Mall Surabaya sangatlah penting untuk menjaga hubungan harmonis antara manajemen mall

dan tenant. Divisi PR bertanggung jawab dalam

mengelola komunikasi yang efektif, membangun citra positif, serta memastikan
kepuasan tenant melalui berbagai inisiatif yang mendukung tujuan bisnis mall. Hal ini
merupakan faktor penting yang mendorong penulis ingin mencari tahu mengenai bagaimana
peran Public Relations divisi Tenant Relation yang dilakukan dalam usaha mempertahankan

hubungan antara manajemen Mall dengan tenant nya.

Kata Kunci : Peran Public Relation, Tenant Relation, Customer Relationship, Grand City Mall

Surabaya
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ABSTRACT

Jennifer Agnes Chrisviani. Nrp.1423021100. Judul “Peran Public Relation Dalam Divisi

Tenant Relations di Grand City Mall Surabaya”

In the shopping center industry, tenants are one of the main factors that are very important so
that a mall has its own attraction for its visitors. The role of Public Relations (PR) in supporting
the Tenant Relations (TR) division at Grand City Mall Surabaya is very important to maintain
harmonious relations between mall management and tenants. The Public Relations Division is
responsible for managing effective communications, building a positive image, and ensuring
tenant satisfaction through various initiatives that support the mall's business goals. This is an
important factor that encourages the author to want to know about the role of Public Relations
of the Tenant Relations division in an effort to maintain the relationship between Mall

management and its tenants.

Keywords: Role of Public Relations, Tenant Relations, Customer Relationship, Grand City
Mall Surabaya
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