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ABSTRAK

Melienda Handoyo, NRP. 1423011140, PENGARUH TERPAAN
TAYANGAN REPORTASE INVESTIGASI TRANS TV TERHADAP
PERSEPSI PENONTON TENTANG INFORMASI PEMILIHAN PRODUK
MAKANAN (Studi Eksplanatif pada Ibu-lbu Rumah Tangga di Kota
Surabaya), Fakultas llmu Komunikasi Universitas Katolik Widya Mandala
Surabaya, 2014.

Program acara ‘“Reportase Investigasi” TRANS TV merupakan
program berita yang melakukan peliputan berdasarkan sebuah fenomena
terkait dengan tindakan kriminal, yang dikembangkan berdasarkan
penyelidikan dari berbagai sumber. Program “Reportase Investigasi”
TRANS TV yang menguak berbagai kecurangan yang terjadi di sekitar
lingkungan masyarakat, telah tayang sejak 31 Desember 2005 dan telah
menyajikan tayangan dengan berbagai topik hasil penelusuran secara
investigasi. Program “Reportase Investigasi” TRANS TV tergolong sebagai
karya jurnalistik yaitu indepth news. Program berita tersebut hendak
bertanggung jawab pada fungsinya sebagai saluran media informasi kepada
khalayak, yaitu memenuhi hak masyarakat untuk mengetahui (people right
to know) dari apa yang dirahasiakan oleh pihak-pihak tertentu. Oleh sebab
itu, penelitian ini hendak mengetahui pengaruh terpaan tayangan “Reportase
Investigasi” TRANS TV terhadap persepsi penonton tentang informasi
pemilihan produk makanan. Terpaan media dinilai berdasarkan tiga aspek
yang mempengaruhi yaitu frekuensi, durasi, dan atensi. Sedangkan persepsi
penonton dinilai berdasarkan seleksi, organisasi, interpretasi-evaluasi, dan
memori. Jenis penelitian ini adalah eksplanatif dengan pendekatan
kuantitatif dan menggunakan metode survei, yang nantinya pernyataan
responden akan diukur dengan skala likert. Berdasarkan analisis data pada
jumlah keseluruhan responden, dapat ditarik kesimpulan bahwa program
acara “Reportase Investigasi” TRANS TV memiliki pengaruh terhadap
persepsi ibu-ibu rumah tangga di Kota Surabaya. Hal ini dapat dijelaskan
bahwa apabila terpaan program acara “Reportase Investigasi” TRANS TV
semakin tinggi, artinya semakin sering menonton maka akan meningkatkan
pula persepsi penonton menjadi semakin positif.

Kata Kunci: Terpaan, Persepsi, Kultivasi, “Reportase Investigasi” Trans TV
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ABSTRACT

Melienda Handoyo, NRP. 1423011140, THE INFLUENCE OF EXPOSURE
IMPRESSIONS OF INVESTIGATIVE REPORTAGE TRANS TV ON THE
PERCEPTION OF THE AUDIENCE ABOUT THE SELECTION OF FOOD
PRODUCTS INFORMATION (Explanatory Studies on mother-housewife in
the city of Surabaya), Faculty of Communication Sciences Widya Mandala
Catholic University of Surabaya, 2014.

TV program "Investigative Reportage” TRANS TV is a news
program that performs coverage based on a phenomenon related to the
crime, which was developed based on research from a variety of sources.
The program "Investigative Reportage” TRANS TV which reveals the
variety of cheating that occurs around the neighborhood community has
been running since December 31, 2005 and has been serving a wide range of
topics with the impressions of search results in the investigation. The
program "Investigative Reportage” TRANS TV belongs as a work of
journalism that included as an in depth news. The newscast will be
responsible in its function as a channel of information to the media, that
meet the community's right to know (people's right to know) from what is
concealed by certain parties. Therefore, this research seeks to determine the
influence of exposure impressions of "Investigative Reportage” TRANS TV
on the perception of the audience about the selection of food products
information. Media exposure is assessed based on three aspects that affect
the frequency, duration, and attention. While the perception of the audience
are assessed based on the selection, organization, interpretation-evaluation,
and memory. This type of research is an explanatory quantitative approach
and using the survey methods that will be measured based on the statements
of respondents by likert scale. Based on the analysis of the data on the total
number of respondents, can be drawn the conclusion that the TV program
"Investigative Reportage” TRANS TV has an impact on the perception of
the mother-housewife in the city of Surabaya. It can be explained that if the
exposure program "Investigative Reportage" TRANS TV increasingly high,
it will also improve the perception of the audience being positive.

Keywords: Exposure, Perception, Cultivation, "Investigative Reports” Trans
TV
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