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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Motivasi 

Existence, Relationship & Growth (ERG) terhadap keberhasilan usaha pelapak di 

lapak kampir kelurahan Kanigoro Kota Madiun. Responden penelitian berjumlah 

36 dan semuanya diambil sebagai sampel, dengan menggunakan teknik sampling 

jenuh. Teknik analisis data menggunakan uji validitas dan uji reliabilitas, uji 

asumsi klasik, uji regresi linear berganda, uji hipotesis, uji koefisien determinasi 

(R
2
), dan uji t. Hasil penelitian menunjukkan bahwa (1) Variabel motivasi 

Relationship berpengaruh secara positif dan signifikan terhadap keberhasilan 

usaha, (2) sebaliknya motivasi Existence dan Growth tidak memberikan pengaruh 

yang signifikan terhadap keberhasilan usaha. Nilai koefisien determinasi yang 

diperoleh yaitu sebesar 0,143. Artinya variable Existence, Relationship dan 

Growth terhadap keberhasilan usaha berpengaruh sebesar 85,7% dan sisanya 

14,3% dipengaruhi oleh variabel lain yang tidak termasuk dalam penelitian ini. 

 

 

Kata Kunci : Motivasi Existence, Relationship & Growth (ERG), Keberhasilan 

Usaha  
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The Influence of Existence, Relationship and Growth (ERG) Motivation on 

The Success of The Seller's Business in The Kampir Lapak, Kanigoro 

District, Madiun City 

ABSTRACK 

 This research aims to test and analyze the influence of Existence, 

Relationship & Growth (ERG) motivation on the success of hawker businesses in 

the Kampir stalls, Kanigoro subdistrict, Madiun City. There were 36 research 

respondents and all of them were taken as samples, using saturated sampling 

techniques. Data analysis techniques use validity and reliability tests, classical 

assumption tests, multiple linear regression tests, hypothesis tests, coefficient of 

determination (R) tests, and t tests. The research results show that (1) the 

relationship between motivation variables has a positive and significant effect on 

business success, (2) on the other hand, Existence and Growth motivation do not 

have a significant influence on business success. The coefficient of determination 

value obtained was 0.143. This means that the variables Existence, Relationship 

and Growth on business success have an influence of 85.7% and the remaining 

14.3% is influenced by other variables not included in this research. 
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