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ABSTRAK 

Aurelia Octaviani Priyantono, NRP. 1423020066. “Peran Graphic Designer Dalam 

Internal Communication di Media Sosial Instagram dan Email Bhinneka” 

 

Di era perkembangan digital saat ini, peran internal communication memiliki peran 

yang sangat penting dalam struktur komunikasi perusahaan, yang dimana sebagai 

Internal Communication memegang kunci kesuksesan bisnis, terutama di industri 

e-commerce yang sangat kompetitif. Pertumbuhan industri e-commerce di 

Indonesia mencapai tingkat yang sangat signifikan dalam beberapa tahun terakhir. 

Menghadapi persaingan yang semakin ketat, faktor yang menjadi pembeda 

keberhasilan dan kegagalan suatu bisnis adalah efektivitas komunikasi. 

Komunikasi yang efektif tidak hanya sekedar menjangkau pelanggan tetapi juga 

berbagi informasi secara internal dalam organisasi. Penggunaan media sosial dalam 

penyebaran komunikasi internal bisa menampilkan perkembangan bagaimana 

hubungan individu dengan perangkat media. Peran internal communication officer 

adalah memanfaatkan platform Instagram dan Email sebagai bentuk komunikasi 

internal. Dalam mengoptimalkan konten di sosial media, khususnya Instagram, 

internal communication officer harus bisa merancang komunikasi dalam bentuk 

visual yang dapat menarik perhatian dari internal Bhinneka. 

 

Kata Kunci: Internal communication officer, komunikasi internal, media sosial, 

Instagram, Email 
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ABSTRACT 

Aurelia Octaviani Priyantono, NRP. 1423020066. “The Role of Graphic Designers 

in Internal Communication on Bhinneka’s Social Media Instagram and Email” 

 

In today's era of digital development, the role of internal communication plays a 

crucial role in the corporate communication structure, where as Internal 

Communication holds the key to business success, especially in the highly 

competitive e-commerce industry. The growth of the e-commerce industry in 

Indonesia has reached a very significant level in recent years. Facing increasingly 

tight competition, the differentiating factor between the success and failure of a 

business is the effectiveness of communication. Effective communication not only 

reaches customers but also shares information internally within the organization. 

The use of social media in disseminating internal communication can showcase the 

development of individuals' relationships with media devices. The role of the 

internal communication officer is to leverage Instagram and Email platforms as 

forms of internal communication. In optimizing content on social media, especially 

Instagram, the internal communication officer must be able to design visual 

communication that captures the attention of Bhinneka's internal audience. 

 

Keywords: Internal communication officer, internal communication, social media, 

Instagram, Email 


