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ABSTRAK

Brigitta Lidwina Rustan NRP. 1423020104. Analisis Isi Pesan Public Relations
Campaign  brand  Avoskin  #LoveAvoskinLoveEarth pada  Instagram
@avoskinbeauty

Penelitian ini merujuk kepada pesan kampanye PR #LoveAvoskinLoveEarth yang
lahir atas dasar isu pencemaran lingkungan secara terus menerus serta komitmen
team Avoskin dengan turut memperhatikan kepentingan alam dan tidak hanya
berfokus pada profit. Kampanye menitikberatkan informasi yang dituangkan
kedalam bentuk pesan untuk dipublikasikan kepada publik. Penelitian ini
menggunakan pendekatan kuantitatif deskriptif dengan penerapan metode
penelitian analisis isi. Analisis isi digunakan sebagai metode penelitian untuk
mengetahui bagaimana karakteristik isi pesan kampanye PR Avoskin. Penelitian ini
menggunakan indikator isi pesan. Adapun objek penelitian ini yaitu analisis isi
pesan Public Relations campaign brand Avoskin #LoveAvoskinLoveEarth pada
Instagram. Subjek penelitian ini adalah isi konten feed dan story kampanye PR
Avoskin #LoveAvoskinLoveEarth pada akun Instagram (@avoskinbeauty.
Berdasarkan hasil penelitiannya, Avoskin menerapkan seluruh indikator struktur
dan daya tarik isi pesan dalam mengemas suatu pesan kampanye PR
#LoveAvoskinLoveEarth. Avoskin menggunakan struktur pesan berupa penekanan
pesan two sided, penyajian pesan secara anti-climax, teknik penyusunan pesan
secara primacy, dan penarikan kesimpulan secara eksplisit. Daya tarik pesan yang
digunakan Avoskin dalam penyampaian pesan kampanyenya lebih cenderung
menggunakan rational appeals.

Kata Kunci : Analisis isi pesan, Kampanye Public Relations, Avoskin, Kampanye Love
Avoskin Love Earth, Instagram
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ABSTRACT

Brigitta Lidwina Rustan NRP. 1423020104. Content analysis of Public Relations
Campaign Avoskin brand #LoveAvoskinLoveEarth on @avoskinbeauty Instagram

This research refers to the PR campaign message #LoveAvoskinLoveEarth which
was born based on the issue of continuous environmental pollution and the
commitment of the Avoskin team to pay attention to the interests of nature and not
only focus on profit. The campaign focuses on information that is expressed in the
form of messages to be published to the public. This research uses a descriptive
quantitative approach with the application of content analysis research methods.
Content analysis is used as a research method to determine the characteristics of
the content of Avoskin's PR campaign messages. This research uses message
content indicators. The object of this research is analysis of the content of the Public
Relations campaign message for the Avoskin brand #LoveAvoskinLoveEarth on
Instagram. The subject of this research is the content of the Avoskin
#LoveAvoskinLoveEarth PR campaign feed and story on the Instagram account
@avoskinbeauty. Based on the results of its research, Avoskin applies all indicators
of the structure and attractiveness of message content in packaging a
#LoveAvoskinLoveEarth PR campaign message. Avoskin uses a message structure
in the form of two-sided message emphasis, anti-climax message presentation,
primacy message structuring techniques, and explicit conclusion drawing. The
message appeal that Avoskin uses in delivering its campaign messages tends to use
rational appeals.

Keyword : Message content analysis, Public Relations Campaign, Avoskin, Love
Avoskin Love Earth Campaign, Instagram
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