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ABSTRAK

REGINA  VIRGHIA ALVIOLICA, NRP. 1423020019. AKTIVITAS
MARKETING COMMUNICATION HARRIS HOTEL GUBENG SURABAYA
PADA AKUN MEDIA SOSIAL TIKTOK DAN INSTAGRAM
@HARRISGUBENG

Pada laporan Kerja Praktik ini penulis melaksanakan kerja praktik di HARRIS
Hotel & Conventions Gubeng Surabaya. Penulis ingin mengetahui dan menjelaskan
bagaimana aktivitas komunikasi pemasaran yang dilakukan oleh Marketing
Communication HARRIS Gubeng melalui media sosial Instagram dan Tiktok
@harrisgubeng. Melalui kegiatan kerja praktik ini peneliti menemukan bahwa
aktivitas pemasaran yang dilakukan oleh Marketing Communication HARRIS
Gubeng adalah pembuatan draft visual, eksekusi konten video (mulai dari
perekaman, editing, pembuatan caption hingga pengunggahan video), dokumentasi
acara dan handling event internal hotel. Berdasarkan kegiatan tersebut, maka
penulis melaksanakan aktivitas yang sesuai dengan teori IMC Tools yang meliputi
advertising, sales promotion, event and experiences dan public relations dan teori
bauran pemasaran (marketing mix) yang meliputi product, price, place dan
promotion. Kegiatan promosi ini dilakukan untuk meningkatkan kesadaran
masyarakat dan citra positif dari HARRIS Hotel & Conventions Gubeng Surabaya.

Kata Kunci: Marketing Communication, Aktivitas Pemasaran, HARRIS Hotels &
Conventions Gubeng Surabaya, Instagram, Tiktok, Kerja Praktik.
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ABSTRACT

REGINA VIRGHIA ALVIOLICA, NRP. 1423020019. MARKETING
COMMUNICATION ACTIVITIES OF HARRIS HOTEL & CONVENTIONS
GUBENG SURABAYA.

In this Practical Work report, the author carries out practical work at HARRIS Hotel
& Conventions Gubeng Surabaya. The author wants to know and explain how
marketing communication activities are carried out by HARRIS Gubeng Marketing
Communication through social media Instagram and Tiktok @harrisgubeng.
Through this practical work activity, the researcher found that the marketing
activities carried out by HARRIS Gubeng Marketing Communication were creating
visual drafts, executing video content (starting from recording, editing, creating
captions to uploading videos), event documentation and handling internal hotel
events. Based on these activities, the author carries out activities that are in
accordance with the IMC Tools theory which includes advertising, sales promotion,
events and experiences and public relations and marketing mix theory which
includes product, price, place and promotion. This promotional activity was carried
out to increase public awareness and positive image of HARRIS Hotel &
Conventions Gubeng Surabaya.

Keywords: Marketing Communication, Marketing Activities, HARRIS Hotels &
Conventions Gubeng Surabaya, Instagram, Tiktok, Practical Work.
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