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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh inovasi produk dan 
promosi penjualan terhadap minat beli sepatu merek Aerostreet. Jenis penelitian 
ini merupakan penelitian kuantitatif dengan populasi followers instagram 
Aerostreet. Penelitian ini menggunakan purposive sampling, dengan jumlah 
sampel sebanyak 97 responden. Teknik pengumpulan data dalam penelitian 
menggunakan kuesioner melalui google form yang menggunakan skala likert. 
Teknik analisis data menggunakan regresi berganda dengan uji hipotesis 
menggunakan uji t. Hasil penelitian menunjukkan bahwa variabel inovasi produk 
berpengaruh secara signifikan dengan arah positif terhadap variabel minat beli, 
dan variabel promosi penjualan berpengaruh secara signifikan dengan arah positif 
terhadap variabel minat beli sepatu merek Aerostreet pada followers instagram 
Aerostreet. Dengan nilai hasil uji koefisien determinasi (R²) sebesar 41,1%, 
artinya variabel inovasi produk dan variabel promosi penjualan mampu 
menjelaskan variabel minat beli sebesar 41,1% dan masih terdapat faktor lain 
yang memengaruhi variabel minat beli sebesar 58,9%. Penelitian ini menunjukkan 
bahwa inovasi produk yang dilakukan Aerostreet unik serta menarik seperti 
kolaborasi dengan produk lain yang tidak sejenis dan promosi penjualan di akun 
media sosial instagram dikemas secara menarik serta inovatif yang dilakukan 
secara konsiten untuk meningkatkan minat beli produk sepatu Aerostreet. 
 

Kata kunci: Inovasi Produk, Promosi Penjualan, Minat Beli 
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ABSTRACT 

THE EFFECT OF PRODUCT INNOVATION AND SALES PROMOTION 

TO PURCHASE INTENTION OF AEROSTREET SHOES BRAND 

(EMPIRICAL STUDY ON AEROSTREET INSTAGRAM FOLLOWERS) 

 

The purpose of this study was to determine the effect of product innovation 
and sales promotion on purchase intention in Aerostreet brand shoes. This type of 
research is quantitative research with a population of Aerostreet Instagram 
followers. This study used purposive sampling, with a sample size of 97 
respondents. The data collection technique in the study used a questionnaire via 
Google form using a Likert scale. The data analysis technique uses multiple 
regression with hypothesis testing using the t-test. The results showed that the 
product innovation variable had a significant effect with a positive direction on 
the purchase intention variable, and the sales promotion variable had a significant 
effect with a positive direction on the purchase intention variable for Aerostreet 
brand shoes on Aerostreet Instagram followers. With a test result value of the 
coefficient of determination (R²) of 41.1%, meaning that the product innovation 
variable and the sales promotion variable can explain the purchase intention 
variable by 41.1% and there are still other factors that influence the purchase 
intention variable by 58.9%. This research shows that the product innovation 
carried out by Aerostreet is unique and interesting, such as collaboration with 
other products that are not similar and sales promotions on Instagram social media 
accounts are packaged attractively and innovatively which is carried out 
consistently to increase purchase intention in Aerostreet shoe products.  
 

Keyword: Product Innovation, Sales Promotion, Purchase Intention 

 

 


	



