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ABSTRAK 

Penelitian ini bertujuan untuk menguji signifikansi pengaruh harga dan 

kualitas pelayanan terhadap kepuasan konsumen pada Warung Caping Gunung di 

Desa Kresek Kecamatan Wungu Kabupaten Madiun. Sampel yang digunakan 

dalam penelitian ini sebanyak 100 responden dengan teknik non probability 

sampling. Teknik analisis data menggunakan regresi linier berganda. Hasil 

penelitian menemukan bahwa variabel harga dan kualitas pelayanan secara parsial 

berpengaruh signifikan dan positif terhadap kepuasan konsumen pada Warung 

Caping Gunung di Desa Kresek Kecamatan Wungu Kabupaten Madiun. Nilai 

koefisien determinasi (R2) sebesar 0,091 artinya 9,1% perubahan kepuasan 

konsumen disebabkan karena variabel harga dan kualitas pelayanan, sedangkan 

sisanya 90,9% disebabkan oleh variabel lain yang tidak masuk dalam penelitian ini. 

 

Kata Kunci : Harga, Kualitas Pelayanan,  Kepuasan Konsumen



 

xiv 
 

THE EFFECT OF PRICE AND SERVICE QUALITY ON CONSUMER 

SATISFACTION AT WARUNG CAPING GUNUNG IN KRESEK 

VILLAGE WUNGU DISTRICT MADIUN REGENCY  

 

 

ABSTRACT 

This study aims to examine the significance of the effect of price and service 

quality on customer satisfaction at Warung Caping Gunung in Kresek Village, 

Wungu District, Madiun Regency. The sample used in this study was 100 

respondents using a non-probability sampling technique. Data analysis technique 

using multiple linear regression. The results of the study found that the variable 

price and service quality partially had a significant and positive effect on customer 

satisfaction at Warung Caping Gunung in Kresek Village, Wungu District, Madiun 

Regency. The coefficient of determination (R2) is 0.091, meaning that 9.1% of 

changes in customer satisfaction are caused by price and service quality variables, 

while the remaining 90.9% is caused by other variables not included in this study. 
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