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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI STORE
IMAGE BATIK KERIS
ABSTRAKSI

Penelitian ini bertujuan untuk menjelaskan pengaruh operational
quality, store overal visual appeal (visual merchandise di toko), customer
convenience, perceived price, dan store promotion terhadap store image
Batik Keris di Surabaya. Variabel penelitian meliputi: lima variabel bebas
dan satu variabel terikat. Termasuk dalam variabel bebas penelitian ini
adalah: store's product and operational quality (X,), store's overall visual
appeal (X;), customer convenience (X3), perceived price and past
satisfaction (X,) dan store's promotional effectiveness (Xs). Sedangkan
variabel terikat dalam penelitian ini adalah store image. Jumlah sampel
penelitian sebanyak 100 responden. Teknik analisis data yang digunakan
adalah regresi linier berganda. Pengujian hipotesis menggunakan uji t.

Hasil pengujian hipotesis penelitian menunjukkan bahwa

operational quality, store overall visual appeal (visual merchandise di
toko), customer convenience, perceived price, dan store promotion
terhadap store image Batik Keris di Surabaya. Koefisien determinasi
menunjukkan besarnya variasi variabel penelitian yang mampu menjelaskan
variasi store image. Berdasarkan hasil pengolahan data dengan
menggunakan SPSS diperoleh nilai koefisien determinasi berganda (R
Square) sebesar 0,804, berarti pengaruh store image yang disebabkan oleh
variabel store’s product and operational quality, store’s overall visual
appeal, customer convenience, perceived price and past satisfaction dan
store’s promotional effectiveness adalah sebesar 80,4%.

Kata Kunci: Operational Quality, Store Overal Visual Appeal, Customer
Convenience, Perceived Price, Store Promotion, Store
Image, Batik Keris

Xiii



ANALYSIS OF FACTORS THAT AFFECT THE STORE IMAGE
OF BATIK KERIS IN SURABAYA

ABSTRACT

The purpose of this research is to identify the impact of
operational quality, store overal visual appeal (visual merchandise di
toko), customer convenience, perceived price, and store promotion toward
store image Batik Keris at Surabaya. The variables are: five independent
variables adn one dependent variable. The independents variables are:
store's product and operational quality (Xy), store's overall visual appeal
(X,), customer convenience (Xz), perceived price and past satisfaction
(X4) dan store's promotional effectiveness (Xs). The dependent variable is
store image. The number of samples are 100 samples. Data analysis
technique biaya m multiple regression and hyphotesting testing biaya t test.

The result of hyphotesting test showing that operational quality,

store overal visual appeal, customer convenience, perceived price, and
store promotion have impact toward store image Batik Keris at Surabaya.
Determination coefficient showing the impact of the independent variables
towards store image is 80,4%.

Keywords: Operational Quality, Store Overal Visual Appeal, Customer

Convenience, Perceived Price, Store Promotion, Store Image,
Batik Keris
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