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INFLUENCE BETWEEN BRAND AWARENESS TOWARD RE-PURCHASE
INTENTION THROUGH BRAND LOYALTY AND PERCEIVED QUALITY
AT TAXI BLUEBIRD SURABAYA

ABSTRACT

This research investigated about relationship between brand awareness
toward Re-Purchase Intention through brand loyalty and perceived quality. This
research implement SEM (Structural Equation Modeling), This research using 150
samples with the samples are collected from customer at taxi Blue Bird in Surabaya.
The results of this study revealed that all the research hypothesis was accepted. This
suggests that there is a relationship between brand awareness, perceived quality, and
brand loyalty. The conclusions from this study that the brand awareness have a
significant positive effect toward re-purchase intention, perceived quality and brand
loyalty, perceived quality and brand loyalty have a significant positive effect toward
re-purchase intention as well as a mediation effects between brand awareness and

brand loyalty.

Keywords: Brand Awareness, Re-Purchase Intention,Perceived Quality, Brand
Loyalty.



PENGARUH BRAND AWARENESS TERHADAP RE-PURCHASE INTENTION
MELALUI BRAND LOYALTY DAN PERCEIVED QUALITY PADA TAXI
BLUEBIRD DI SURABAYA

ABSTRAK

Penelitian ini membahas tentang pengaruh brand awareness terhadap re-
purchase intention melalui brand loyalty perceived quality. Penelitian ini
menggunakan metode SEM (Structural Equation Modeling) dengan sampel sebanyak
150 pelanggan taxi BlueBird di Surabaya.Hasil penelitian ini mengungkapkan bahwa
seluruh hipotesis pada penelitian ini diterima. Hal ini menunjukkan bahwa ada relasi
antara brand awareness, re-purchase intention, perceived quality, dan brand loyalty.
Simpulan dari penelitian ini bahwa brand awareness berpengaruh signifikan positif
terhadap re-purchase intention, perceived quality dan brand loyalty, perceived quality
dan brand loyalty berpengaruh signifikan positif terhadap re-purchase intention serta

menjadi mediasi antara brand awareness dan re-purchase intention.

Keywords: Brand Awareness, re-purchase intention, Perceived Quality, Brand

Loyalty.



