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ABSTRAK

Industri makanan dan minuman di Surabaya terus berkembang. Hal
ini dibuktikan dari pelaku UMKM makanan dan minuman ikut
betkembang terutama di Kota Surabaya (Latu, 2021). Gaya hidup
modern menuntut inovasi produk makanan dan minuman juga
Permacam-macam, salah satunya adalah biskuit yang praktis.

Kendati demikian, biskuit kerap tidak memiliki kandungan gizt
yang baik karena kepraktisannya. Ditambah adanya Pandemi Covid-19
yaig mengubah pola hidup masyarakat. Konsumen berusaha memenuhi
kebutuhan makanannya dengan produk yang memiliki manfaat untuk
kesehatan dan juga praktis. Moriku merupakan solusi atas permintaan
kemsumen dewasa ini. Morku mengombinasikan kesehatan dan
kepraktisan dalam satu sajian biskuit.

Selain mulai sadar dengan keschatan (bealth consciousness),
konsumen saat ini juga concern terhadap keamanan makanan yang
dikonsumsi (food safety). Berbagai kasus kelalatan dalam keamanan
pangan membuat konsumen khawatir dengan produk makanan yang
akan dibeli. Makanan organik menjadi jawaban untuk kesehatan,
sehingga konsumen memiliki sikap yang baik dalam menilai dan melihat
makanan organic (atitude). Fenomena inilah yang memunculkan minat
beli tethadap makanan osganic (purchase intention).

Perlunya penelitian lebih dalam dari Moriku sebagai salah satu
solusi atas kepraktisan dan kesehatan masyarakat dilakukan dengan
metode Structural Equation Model menggunakan media Partial Least Square.
Dalam penelitian ini, terdapat 4 variabel laten, 22 indikator dan 114 sampel
calon konsumen Moriku. Hasil penelitian menyatakan bahwa health
conscionsness berpengaruh atas customer attitude toward organic food, food safety
concern berpengaruh terhadap customer altitude toward organic food, dan

. customer attitude toward organic food juga berpengaruh terhadap purchase
intention. Variabel health consciousness ternyata juga berpengaruh terhadap
purchase intention melalui customer attitude toward organic food, serta food safety
concern berpengaruh terhadap purchase intention melalui customer attitnde

toward organic food.

Kata Kunci: kesadaran kesehatan, Keamanan pangan, sikap konsumen,

makanan organik.
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ABSTRACT

The food and beverage industry in Surabaya continues fo grow. Proven by the
increasing development of food and beverage MSME players, especially in Surabaya
(Laty, 2021). Modern lifestyle demands innovation of food and beverage products as
well as various kinds, one of which is practical biscuits.

However, biscuits often do not have good nutritional content becanse of their
Practicality. Plus the Covid-19 Pandemic has changed people's lifestyles. Consumers
are trying to meet their food needs with products that have health benefits and are
ks Practical. Moriku is a solution 1o today's consumer demand. Moriks combines
health and practicality in one serving of biscuits.

In addition to starting to be aware of health (health consciousness), consumers
are currently also concerned about the safety of food consumed (food safety). V arious
cases of negligence in food safety make consumers worried about the food products to
be purchased. Organic food is the answer to health, so that consumers have a good
attitude in assessing and seeing organic food (attitude). This phenomenon gives rise fo
buying interest in organic food (purchase intention).

The need of further research from Moriku as one of the solutions to
practicality and public health is carried out using the Structural Equation Model
method using Partial Least Square media. In this study, there were 4 latent
variables, 22 indicators and 114 samples of potential Morikn consumers. The
resulls of the study stated that health consciousness affects the customer attitude
toward organic food, food safety concern affects the customer atlitude toward organic
food, and the customer attitude toward organic food also affects purchase intention.

The health conscionsness variable also affects purchase intention throngh customer
sty foward organic food, and food safety concern affects purchase intention
through customer attitude toward organic food.

Kovmnrds: health awareness, Food safety, consumer attitude, organic food.
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