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ABSTRACT

The Covid — 19 pandemic that bas occurred since the beginning of 2020
bas led to a significant increase in the number of internet users in Indonesia.
Government policies for Work from Home and online schools have also led to an
increase in the number of internet users. The increasing number of internet users also
increases the mumber of social media users. The high number of social media users in
Indonesia has caused many companies to place a lot of advertisements on social
media. Adverlising on social media is very effective in reaching potential customers
becanse each advertiser can adjust it so that the ad appears to potential consumers
according to the larget product being advertised. Ads on social media are also cheaper
than television ads. Moriku as a new company engaged in the processing of moringa
leaves also uses social media advertising as its main promotional tool. There are
many factors that can support the success of advertising on social media, including
perveptions of relevance, interactivity and informativeness.

In previous research, these three variables are known to increase purchase
intention through performarnce expectations. This study aims to make advertisements
made by companies to increase the buying interest of prospective customers. This
study wses the Structural Equation Model method which is analyzed nsing Partial
Least Square. This study uses 5 latent variables, 18 indicators, and 90 samples.
The results of this study indicate that interactivity and informativeness affect the
increase in purchase intention through performance expectations. This research also
shows that performance expectancy bas a significant effect on purchase intention.
Meanwhile, perceived relevance bas no significant effect on performance expectancy
and purchase intention.

Keywords: perceived relevance, interactivity, informativeness, performance expectancy,
purchase intention



ABSTRAK

Pandemi Corid — 19 yang tetjadi sejak awal 2020 membuat
terjadinya peningkatan signifikan terhadap jumlah pengguna internet di
Indonesia. Kebijakan pemerintah untuk Work from Home dan belajar
secara online juga menyebabkan peningkatan jumlah pengguna internet.
Tentu meningkatnya jumlah pengguna internet juga meningkatkan
jumlah pengguna media sosial. Tingginya pengguna media sosial di
Indonesia menyebabkan banyak perusahaan mengunggah banyak iklan
di media sosial. Iklan di media sosial sangat efektif menjangkau calon
konsumen karena dapat dikustomisasi oleh masing — masing pengiklan
agar iklan tersebut tayang di calon konsumen yang sesuai dengan target
produk yang diiklankan. Iklan di media sosial juga relative tidak
memakan biaya tinggi seperti di televisi. Moriku sebagai perusahaan
baru yang bergerak di bidang pengolahan daun kelor juga menggunakan
iklan media sosial sebagai sarana utama dalam berpromosi. Terdapat
banyak factor yang dapat menunjang keberhasilan iklan di media sosial
diantaranya perveived relevance, interactivity, dan informativeness.

Pada penelitian sebelumnya ketiga vatiabel tersebut diketahui
dapat meningkatkan purchase intention melalui performance expectangy.
Penelitian ini ditujukan agar perusahaan dapat membuat iklan yang
dapat meningkatkan minat beli calon konsumen. Penelitian ini
menggunakan metode Stuctural Equation Model yang dianalisa
menggunakan Parial Least Square. Penelitian ini menggunakan 5
variabel laten, 18 indikator, dan 90 jumlah sampel. Hasil penelitian ini
menunjukkan nferactivity dan informativeness mempengaruhi peningkatan
purchase intention melalui performance - expectancy. Penelitian ini juga
menemukan hasil bahwa performance expectancy berpengaruh signifikan
terhadap purchase intention. Sedangkan perveived relevance tidak berpengaruh
signifikan terhadap performance expectancy dan purchase intention.

Kata Kunci: relevansi, interaktivitas, keinformatifan, ekspektasi
petforma, minat beli.



