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PENGARUH VARIABEL SHOPPING ATTITUDE ,SHOPPING
FREQUENCY , BRAND LOYALTY , STORE LOYALTY, PERCEIVED
STORE PRICE DAN STORE DISTANCE TERHADAP SIKAP
KONSUMEN SAAT
MENGHADAPI STOCKOUT DI
INDOMARET SURABAYA

Abstrak

Penelitian yang dilakukan ini bertujuan untuk mengetahui
hubungan serta pengaruh shopping attitude, shopping frequency, brand
loyalty, store loyalty, perceived store price dan store distance terhadap
sikap konsumen saat menghadapi stockout di Indomaret Surabaya.
Penelitian ini menggunakan teknik analisis regresi linier berganda. Teknik
pengambilan sampel dalam penelitian ini mengunakan purposive sampling.
Sampel yang digunakan dalam penelitian ini sebesar 100 responden.
Karakteristik sampel dalam penelitian ini yaitu Konsumen Indomaret di
Surabaya yang sudah pernah mengalami situasi stock out.

Hasil penelitian menunjukkan bahwa Shopping Attitude
berpengaruh positif terhadap sikap konsumen terhadap toko saat pada
stockout, Shopping Frequency berpengaruh positif terhadap sikap
konsumen terhadap toko saat pada stockout, Brand Loyalty berpengaruh
positif terhadap sikap konsumen terhadap toko saat pada stockout, Store
Loyalty berpengaruh positif terhdap sikap konsumen terhadap toko saat
pada stockout, Perceived Store Price berpengaruh positif terhadap sikap
konsumen terhadap toko saat pada stockout,dan Store Distance berpengaruh
positif terhadap sikap konsumen terhadap toko saat pada stockout. Hasil ini
diperkuat dengan hasil uji validitas, reliabilitas, uji F, nilai R square dan uji
t

Kata Kunci: shopping attitude, shopping frequency, brand loyalty, store
loyalty, perceived store price, store distance dan stockout
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THE IMPACT OF VARIABLE SHOPPING ATTITUDE, SHOPPING
FREQUENCY, BRAND LOYALTY,STORE LOYALTY, PERCEIVED
STORE PRICE AND STORE DISTANCE
OF CONSUMER ATTITUDES WHENDEALING
STOCKOUT IN INDOMARET SURABAYA

Abstract

This research aims to determine the relationship and influence
shopping attitude, shopping frequency, brand loyalty, store loyalty,
perceived price stores and stores distance on consumer attitude in the face
of stockout in Indomaret Surabaya. This study uses the technique of
multiple linear regression analysis. Sampling technique in this study using
purposive sampling. The sample used in this study was 100 respondents.
Characteristics of the sample in this study is in Surabay Indomaret
Consumers who've never experienced a stock out situation.

The results showed that the Shopping Attitude positive effect on
consumer attitudes towards the store when the stockout, Shopping
Frequency positively influence consumer attitudes towards the store when
the stockout, Brand Loyalty positive influence on consumer attitudes
towards the store when the stockout, Store Loyalty terhdap positive
influence consumer attitudes towards the store when the stockout, Perceived
Store Price positively influence consumer attitudes towards the store when
the stockout, and Store Distance positive effect on consumer attitudes
towards the store when the stockout. These results were confirmed by the
results of test validity, reliability, F test, R-square values and t test.

Key Words : shopping attitude, shopping frequency, brand loyalty, store
loyalty, perceived store price, store distance and stockout
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