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PENGARUH PERCEIVED QUALITY TERHADAP PERCEIVED
VALUE, SATISFACTION DAN REPURCHASE INTENTION PADA
PRODUK PRIVATE LABEL CARREFOUR BG JUNCTION
SURABAYA

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh perceived
quality terhadap perceived value, satisfaction dan repurchase intention pada
produk private label Carrefour BG Junction Surabaya. Perceived value
dalam penelitian ini terdiri atas functional value, monetary value, emotional
value dan social value. Sampel dalam penelitian ini sejumlah 200
responden yang dianalisis menggunakan Structural Equation Modeling
(SEM) dengan bantuan program LISREL. Hasil penelitian ini menunjukkan
bahwa perceived quality berpengaruh positif terhadap perceived functional
value, monetary value, emotional value dan social value. Perceived
functional value, monetary value, emotional value dan social value
berpengaruh positif terhadap satisfaction. Satisfaction berpengaruh positif
terhadap repurchase intention produk private label Carrefour BG Junction
Surabaya.

Kata kunci: private label, perceived quality, perceived value, satisfaction
dan repurchase intention
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THE EFFECT OF PERCEIVED QUALITY TOWARD PERCEIVED
VALUE, SATISFACTION AND REPURCHASE INTENTION ON
PRIVATE LABEL PRODUCT OF CARREFOUR BG JUNCTION

SURABAYA

ABSTRACT

This research aimed to know the effect of perceived quality toward
perceived value, satisfaction and repurchase intention on private label
products of Carrefour BG Junction Surabaya. Perceived value in this
research consists of functional value, monetary value, emotional value and
social value. The samples in this research were 200 respondents which
analyzed using Structural Equation Modeling (SEM) with the help of
program LISREL. The results showed that perceived quality has a positive
effect on perceived functional value, monetary value, emotional value and
social value. Perceived functional value, monetary value, emotional value
and social value has a positive effect on satisfaction. Satisfaction has a
positive effect on repurchase intention of private label products Carrefour
BG Junction Surabaya.

Keywords: private label, perceived quality, perceived value, satisfaction and
repurchase intention
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