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ABSTRAK 
 

Compulsive Buying sudah lama menjadi pokok bahasan dan 
merupakan salah satu topik penting yang harus dipelajari karena perilaku 
pembelian tersebut merupakan aspek negatif dari suatu perilaku konsumen. 
Penelitian ini menitikberatkan pada kemungkinan adanya pengaruh faktor 
keluarga, faktor psikologis, faktor sosiologis, dan faktor demografis dalam 
motif intrinsic goals terhadap perilaku compulsive buying konsumen wanita 
pada Charles & Keith Surabaya. Hal ini penting untuk mengetahui apakah 
terdapat pengaruh karakteristik konsumen yang berorientasi pada faktor 
keluarga, psikologis, sosiologis, dan demografis individu dalam potensi 
penyebab terbentuknya perilaku belanja kompulsif. 

Penelitian menggunakan data primer yang diperoleh melalui 
penyebaran kuesioner kepada para responden. Sampel sebanyak 92 
responden telah terpilih melalui Scoring Equation untuk menentukan 
responden yang memiliki kecenderungan dalam berperilaku compulsive 
buying. Teknik pengambilan sampel pada penelitian ini menggunakan non-
probability sampling tipe purposive sampling. Dengan metode analisis 
regresi linier berganda untuk menguji pengaruh intrinsic goals terhadap 
perilaku compulsive buying. Analisis data dilakukan melalui program 
Eviews. 

Hasil pengujian secara simultan menunjukkan bahwa faktor keluarga 
tidak berpengaruh terhadap perilaku compulsive buying. Hal ini berlaku 
juga untuk satu faktor psikologis yaitu self-acceptance importance dan 
kelima faktor sosiologis, serta kedua faktor demografis, secara bersama-
sama tidak mempunyai pengaruh terhadap perilaku compulsive buying 
konsumen wanita pada gerai Charles & Keith Surabaya. Selanjutnya hanya 
untuk dua faktor psikologis yaitu affiliation importance dan community 
feeling importance mempunyai pengaruh positif terhadap perilaku 
compulsive buying konsumen wanita pada produk-produk di gerai Charles 
& Keith Surabaya. 

 
Kata kunci: Compulsive Buying, faktor keluarga, faktor psikologis, faktor 
sosiologis, dan faktor demografis. 
 

 
 
 
 
 
 



  

ABSTRACT 
 
               Compulsive Buying has long been a subject of discussion and is 
one of the important topics that should be studied because the buying 
behavior is a negative aspect of a consumer behavior. This study focuses on 
the possible influence of family factors, psychological factors, sociological 
factors, and demographic factors in the intrinsic motive goals against 
compulsive consumer buying women in Charles & Keith Surabaya. It is 
important to know whether there is an influence of consumer-oriented 
characteristics of familial factors, psychological, sociological, and 
demographic of individuals in the potential causes of the formation of 
compulsive buying. 

Research using primary data obtained through the distribution of 
questionnaires to the respondents. Sample of 92 respondents was selected 
through Equation Scoring to determine the respondents who have a 
tendency to compulsive buying behavior. Sampling technique in this study 
using a non-probability sampling type of purposive sampling. With the 
method of multiple linear regression analysis to examine the effect of 
intrinsic goals for compulsive buying. Data analysis was performed with 
Eviews program. 

The test results simultaneously show that family factors do not 
affect the behavior of compulsive buying. This applies also to the 
psychological factors that self-acceptance and fifth importance of 
sociological factors, as well as the two demographic factors, taken together 
do not have an influence on consumer buying behavior compulsive woman 
at Charles & Keith outlets Surabaya. Furthermore, only two, namely 
affiliation importance of psychological factors and the importance of 
community feeling to have a positive influence on consumer buying 
behavior compulsive woman on the products in the store Charles & Keith 
Surabaya. 

 
Keywords: Compulsive Buying, family factors, psychological factors, 
sociological factors, and demographic factors. 
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