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Never underestimate the importance of local knowledge.

To truly understand & country and its culture,

%; you have to be part of it

2 That’s why, at HSBC, we have local banks
in more countries than anyone else. And all
of our offices arqund the world are staffed by

4 local people. T o

; It’s their insight that allows us to recognise

financial opportunities invisible to outsiders.

But those opportunitics don’t just benefit our
local customers.

Innovations and ideas are shared throughout -
the HSBC network, so that everyone who banks HSBC qu
with us can benefit. Think of it as local
knowlcdge that just happens to span the globe.

The world's‘ lnocal bank




(Jargen Thomas, 3 years oid.)
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the electronics designer
dreams of seeing the future first

Inan electrumcs enabled wcrfﬂ lfe moves at ligh
speed. At this verv mument the next big |dea ns takmg
. shape deep in the recesses of one h;ghly developad bram
"~ But sooner than you thmk it will touch the lives of every -
single one of us. Everv day, afi around the world, -Agllent o i
- helps make the dreams of the electronics designer a reality. :
: By prowdmg everythmg from design af!ware and leadmg
, . , ‘ _ efge components LR and measuremem mstrumems
www.agilent.com N LTl SRR " T and technoiog\cal axpemse Ali in the blmk of an eye :
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LLIONS
PEOPLE
EIRS.

Good advertising doesn’t just inform. It sells. It helps move

product and keep businesses in business. Every time an ad
arouses a consumer s interest enough to result in a purchase,
it keeps a company going strong. And it helps secure the

jobs of the people who work there.

Advertising. That's the way it works.
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~..and'share the spmt of the challenge

: You know what it takes to win. s
How exhilaration and accomphshment

- feel when you push _yourself at full throttle. -
‘The rush of adrenalme The conﬁdence
Uof control.” L ‘

.That first p!ace is not the on!y place :

you want to be. Because the courage and
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Twenty-4*
by Patek Philippe



OR CLEAR THE AIR?

Shell believes that action needs to be taken now.
We are delivering on our commitment to reduce
greenhouse gas emissions from our operations.

We're working to increase the provision of .
cleaner burning natural gas and encouraging the
use of lower-carbon fuels for homes and transport.
its all part of our commitment to sustainable
development, baloncing economic progress with
environmental care and social responsibility.
Solutions to the future won't come easily,
partcularly in today’s business climate, but you
can't find them if you don't keep looking.
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PROFITS &

The issue of global warming
has given rise to heated debate.
Is the burning of fossil fuels
and increased concenfration of
carbon dioxide in the air a serious
~ threat or just a lot of hot air?

- [Each Shefl company is « separate and distinet entity. In this advertisement, the wards.“Shell’, “we", “us” and “our” refer, in some places, to the Roys! Dutch/Shell Group
. as a whole, and in others o an individual Shell company or companies, where no useful purpose is served by identifying the specific company or companies.)
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eart Disease, Emphysema, And May Complicate Pregnancy.
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{.S. SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Hes



