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ABSTRAK 

Salah satu divisi dalam marketing communicaton adalah divisi social media 

marketing yaitu menjadi seorang content creator. Dalam Kerja Praktik ini, akan 

dibahas mengenai aktivitas peneliti saat kerja praktik di Golf Graha Famili 

Surabaya (PT Grande Family View) yang berada di bawah kepemimpinan PT 

Intiland Development Tbk. Dalam kerja praktik ini, peneliti menjadi content 

creator untuk dua divisi dan akun Instagram yaitu, @golfgrahafamili dan 

@weddingatgraha. Sebagian besar tugas peneliti adalah menjadi content creator  

dan tugas peneliti adalah membuat konten seperti feeds, dan reels kedua akun 

Instagram tersebut. Disinilah peran aktif peneliti saat melakukan kerja praktik. 

Segala peran peneliti dapat memberikan fungsi dan manfaat bagi perusahaan baik 

dalam pembuatan konten maupun pekerjaan lainnya untuk membantu/menjadi 

pendukung.  

 

Kata Kunci:  Content Creator, Instagram, Golf Graha Famili Surabaya, Marketing 

Communication (Komunikasi Pemasaran), Social media Marketing.  
 

 

 

 

 

 

 

 

 

 



 

 

xiii 

 

ABSTRACT 

 

 One of the divisions in marketing communications is the social media 

marketing division, which is being a content creator. In this practical work, we will 

discuss the activities of researchers during practical work at Golf Graha Famili 

Surabaya (PT Grande Family View) which is under the leadership of PT Intiland 

Development Tbk. In this practical work, researchers become content creators for 

two divisions and Instagram accounts, namely, @golfgrahafamili and 

@weddingatgraha. Most of the researcher's job is to be a content creator and the 

researcher's job is to create content such as feeds and reels for the two Instagram 

accounts. This is where the active role of researchers when doing practical work. 

All roles of researchers can provide functions and benefits for companies both in 

content creation and other work to help/support. 

 

Keywords: Content Creator, Instagram, Golf Graha Famili Surabaya, Marketing 

Communication, Social media Marketing.  


