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ABSTRAK 

 

Aprillia Septi. NRP. 1423016140. MOTIF GENERASI MILENIAL DI KOTA 
SURABAYA DALAM MENGGUNAKAN MEDIA SOSIAL INSTAGRAM: 
Studi Pada Akun Kuliner @kokobuncit. 
 
 Penelitian ini bertujuan untuk mendeskripsikan motif pengguna Instagram 
mengikuti akun Instagram @kokobuncit. Motif yang diteliti terdiri dari social 

interaction, information seeking, pass time, entertainment, relaxation, 

communicatory utility, dan convenience utility. Penelitian ini merupakan penelitian 
deskriptif dengan menggunakan pendekatan kuantitatif. Populasi yang digunakan 
adalah pengikut (follower) akun kuliner @kokobuncit. Pengambilan sampel 
dilakukan secara purposive sampling, dengan kriteria merupakan pengikut 
(follower) akun kuliner @kokobuncit yang termasuk generasi milenial yang 
bertempat tinggal di Kota Surabaya. Pengumpulan data penelitian menggunakan 
kuesioner dan dianalisis menggunakan distribusi frekuensi, analisis nilai mean, dan 
tabulasi silang. 
 Hasil penelitian menjelaskan bahwa urutan motif generasi milenial di Kota 
Surabaya mengikuti (following) akun Instagram @kokobuncit adalah yang pertama 
motif entertainment, kemudian motif information seeking, motif social interaction, 
motif pass time, motif relaxation, motif communicatory utility, dan motif 
convenience utility.  Hasil penelitian menjelaskan bahwa mayoritas generasi 
milenial di Kota Surabaya mengikuti akun Instagram @kokobuncit untuk mencari 
hiburan.   
 
Kata kunci: motif, generasi milenial, Instagram, dan kokobuncit. 
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ABSTRACT 

 

Aprillia Septi. NRP. 1423016140. THE MOTIVATION OF THE MILLENNIAL 
GENERATION IN SURABAYA USING INSTAGRAM SOCIAL MEDIA: A 
Study on the Culinary Account @kokobuncit. 
 
 This study aims to describe the motives of Instagram users following the 
@kokobuncit Instagram account. The motives studied consisted of social 
interaction, information seeking, pass time, entertainment, relaxation, 
communicatory utility, and convenience utility. This research is a descriptive study 
using a quantitative approach. The population used is the culinary account followers 
@kokobuncit. Sampling was carried out by purposive sampling, with the criteria of 
being a follower of the @kokobuncit culinary account which includes the millennial 
generation who live in Surabaya. The research data was collected using a 
questionnaire and analyzed using frequency distribution, analysis of mean values, 
and cross tabulation. 
 The results of the study explain that the sequence of motives for the 
millennial generation in Surabaya to follow the @kokobuncit Instagram account is 
firstly the entertainment motive, then the information seeking motive, the social 
interaction motive, the pass time motive, the relaxation motive, the communicatory 
utility motive, and the convenience utility motive. The results of the study explain 
that the majority of the millennial generation in the city of Surabaya follow the 
@kokobuncit Instagram account to seek entertainment.    
 
Keywords: motive, millennial generation, Instagram, and kokobuncit. 
 
 
 
 
 
 
 

 




