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ABSTRAK

Produk smartphone selalu berusaha untuk memuaskan para konsumen
dengan terus berinovasi sesuai dengan minat konsumen. Tanpa adanya minat
beli konsumen, pasar smartphone akan mengalami kesulitan. Ada banyak
faktor yang mempengaruhi minat beli seseorang. Citra merek merupakan
pencitraan suatu produk di mata konsumen, di mana promosi dilakukan untuk
menarik pelanggan, dengan menonjolkan kualitas dari produk yang dijual dan
harga yang sesuai dengan kualitas produk tersebut. Pada penelitian ini, subjek
penelitiannya adalah merek smartphone pendatang baru yaitu, Realme,
kemudian akan dibahas pengaruh dari empat variabel yaitu citra merek,
promosi, persepsi harga, dan persepsi kualitas produk terhadap minat beli
konsumen serta bagaimana masyarakat mengenal merek smartphone Realme.
Dengan menggunakan metode analisis regresi linier berganda dan bantuan
software SPSS, data kuesioner diolah dan kemudian dianalisa. Pada
kesimpulan hasil analisa, diketahui bahwa variabel citra merek, promosi,
persepsi harga, dan persepsi kualitas produk berpengaruh signifikan terhadap
minat beli konsumen terhadap merek smartphone Realme dan mayoritas
masyarakat mengenal merek Realme melalui platform sosial media.

Kata kunci : Smartphone, Minat Beli, Analisis Regresi Linier Berganda
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ABSTRACT

Smartphone products are always try to satisfy customers by
continuing to innovate according to their interests. Without customer buying
interest, the smartphone market will experience difficulties. There are many
factors that influence a person’s buying interest. Brand image is an image of
a product in the eyes of customers, where promotions are carried out to attract
customers, by highlighting the quality of the products and prices that match
the quality of the product. In this study, the research subject is a newcomer
smartphone brand, namely, Realme. Then will discuss the influence of four
variables, which are brand image, promotion, price perception, and
perception of product quality on customer buying interest and how people
know the Realme brand. By using multiple linear regression analysis method
and the help of SPSS software, the questionnaire data was processed and then
analyzed. At the conclusion of the analysis, it is known that the variables of
brand image, promotion, price perception, and perception of product quality
have significant effects on customers buying interests in the Realme
smartphone brand and the majority of people know the Realme brand through
social media platforms.

Keywords : Smartphone, Purchase Interest, Multiple Linear Regression
Analysis.
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