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ABSTRAK

Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif brand
image dan kualitas produk terhadap keputusan pembelian motor NMAX di dealer
Yamaha Solo Motor Kota Madiun. Sampel yang digunakan dalam penelitian ini
sebanyak 100 responden yang dipilih dengan teknik non probability dan
purposive sampling. Penguji hipotesis menggunakan analisis regresi linier
berganda dengan bantuan program SPSS 22. Hasil penelitian menunjukan bahwa
variabel brand image dan kualitas produk berpengaruh signifikan positif terhadap
keputusan pembelian motor NMAX di dealer Yamaha Solo Motor Kota Madiun.
Nilai koefisien determinasi (R?) sebesar 0,350 (35,0%) artinya variabel brand
image dan kualitas produk terhadap keputusan pembelian motor NMAX
menjelaskan pengaruh sebesar 35,0%. Dalam penelitian variabel yang dominan
mempengaruhi keputusan pembelian adalah brand image.

Kata Kunci: Brand image, Kualitas Produk dan Keputusan Pembelian.
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ABSTRACT

This study aims to test the significance of the positive influence of brand image and
product quality on the decision to purchase NMAX motorcycles at Yamaha Solo Motor
dealers in Madiun City. The sample used in this study as many as 100 respondents were
selected with non probability and purposive sampling techniques. Hypothesis testers use
multiple linear regression analysis with the help of the SPSS 22 program. The results
showed that the brand image variable and product quality had a significant positive
influence on the decision to purchase NMAX motorcycles at Yamaha Solo Motor dealers
in Madiun City. The coefficient of determination (R*2) of 0.350 (35.0%) means that the
variable brand image and product quality on the decision to purchase NMAX motors
explains the influence of 35.0%. In research the dominant variable influencing
purchasing decisions is brand image.
Keywords: Brand image, Product Quality and Purchasing Decisions.

X1V





