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ABSTRACT 

Nowadays, the culinary industry is influenced by the advancement of technology. It 
promotes its business through online media, and one of which is a website. Websites are used 
because of its exclusivity in delivering information. One of the websites which can deliver 
information on products and services is EatDeals. EatDeals is a platform which allows its 
users to list culinary spots and ghost restaurants in East Java.  

Statistical analysis is used as research method in identifying the influence of 
performance expectancy and effort expectancy on behavioral intention in the EatDeals 
website. The number of samples used in this study is 111 respondents. The findings show 
that: performance expectancy has a positive and not significant impact on behavioral 
intention in EatDeals website and effort expectancy has a positive and significant impact on 
behavioral intention in EatDeals website. 

 

Keywords: UTAUT, Performance Expetancy, Effort Expetancy, Behavioral Intention. 
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ABSTRAK 

Kuliner saat ini dipengaruhi oleh perkembangan teknologi informasi 
dan komunikasi, industri kuliner mempromosikan usahanya pada media online 
salah satunya website. Website digunakan karena bersifat eksklusif dalam 
menyampaikan informasi. Website yang dapat menyampaikan informasi 
mengenai produk dan layanan salah satunya adalah EatDeals. EatDeals 
merupakan platform listing rumah makan/restoran dan ghost resto di Jawa Timur.  

Analisis statistik digunakan sebagai metode penelitian dalam 
mengidentifikasi pengaruh performance expectancy dan effort expectancy terhadap 
behavioral intention pada website EatDeals. Jumlah sampel yang digunakan dalam 
penelitian ini sebesar 111 responden. Hasil penelitian ini menunjukkan bahwa: 
performance expectancy memiliki pengaruh positif dan tidak signifikan terhadap 
behavioral intention pada website EatDeals serta effort expectancy memiliki pengaruh 
positif dan signifikan terhadap behavioral intention pada website EatDeals.  

 

Kata kunci: UTAUT, Performance Expetancy, Effort Expetancy, Behavioral Intention. 

  


